Index

Advertising (Facebook), 119—132

connections, 126

cost per click, 128—129

demographics, 123—127

fan page, generally, 120—122, 130

fan page insights, 119—120

feedback, 131—132

Help Center, 128

illustration, 121

overview, 107—108, 120—132

pricing, 127—131

reviewing ad, 129

scheduling, 127—131

targeting people, 124—126
Advertising (LinkedIn), 243
Advertising (Twitter), 85—86
Advisor Products Inc., 32—33, 45
American Medical Association (AMA), 66
API (Application Programing Interface). 59
Awards (LinkedIn), 198, 203

Bitly, 51, 69

Blocking, Twitter, 75—77

Blog Link, 211-212

Blogs, LinkedIn, 213 —272

Boolean operators, LinkedIn, 231-232
Box.net, 209

Brown, Josh, 3

Build off (LinkedIn), 252

Business to business, 153, 239
Business to consumer, 153

Captcha:

Facebook, 96—97

Twello, 67—68
Causes, LinkedIn, 202
Centers of influence (COI), 19
Certifications, LinkedIn, 178—180
COIL. See Centers of influence (COI)

bindex

Comfort, rapport and, 21—-23
Communication:
and rapport, 17—-21
rules of, 26
and Twitter, generally, 79
Company Name, LinkedI:, 172
Compliance, 3—12
and FINRA licenscd “dvisors, 4—6, 11
regulations, changes to, 268
and SEC lien.ed advisors, 6—8, 11
social midia not allowed by broker, 8
Twitter, 7/
Connetions:
adding (see Connections, adding (LinkedIn))
with group members (LinkedIn), 249—250
and rapport, 14—17
Connections, adding (LinkedIn), 219—221
Add Alumni link, 224
Add Colleagues link, 224
algorithm, use of, 224—225
alumni, adding, 224
colleagues, adding, 224
illustrated, 221
imported contacts, 222—223
individual invitations to connect, 224—226
nonessential fields, removal of, 221
non-web-based contacts, 221
People Connections, 225
prospects, connecting with, 239—240
tabs, 223
webmail programs, 221
Consistency, 17

Dashboards, 43—45
DBA. See Doing Business As (DBA)
Demographics (Facebook):
advertising, 123—127
users, 94
Designations, LinkedIn, 178—180

271

19 June 2012; 11:12:26



272

Index

Direct message (DM):
following (Twitter), 59—61
marketing (Twitter), 70—72
news through Twitter, 89—90
Disciplined approach, 37—46
dashboards, 43—45
streamlining use of social media, 37—39
time management, 39—43
DM. See Direct message (DM)
Doing Business As (DBA), 173

Education, LinkedIn, 176—178
Email addresses, importance of in LinkedIn, 160
Events:

Facebook, 139—142

LinkedIn, 260—264
Experience, LinkedIn, 172—176
Expert, establishing self as on LinkedIn, 243
Expertise, LinkedIn, 199—201

Facebook:
account settings, 114
advertisements, 107—108
affluence of members, 156
applications, advanced, 133—135
benefits of, 93—118
captcha box, 96—97
comfort, rapport and, 22
communication, rapport and, 19
company page, 111-116
compliance, 115—116
connections, 14—15, 126
control settings, generally, 104—107
controls (home page), 12— 104
customizing options, 155
demographics, uscss, 24
events, creating, 139—142
extended info, 143
fan page (see Fan page (Facebook))
Friends, 14, 96—99
geotagging, 133—134
groups platform, 145—148
home page, working with, 101—104
“likes” or “fans,” 14—15
LinkedIn integration, 256
local business or place page, 110
notifications section, 115
page, building, 95—-101
page creation, 109—112
Polls, 143
Profile Information, 97—99

bindex

Profile Picture, 100—101, 117
public relations on, 145—150
as resource, 34
searches, 149
Sign-up screen, 96
statistics on users, 93—95
Timeline, 116—118, 136, 267
tools, 133—144
video applications, 135—139
@FAMediabuilder, 60
Fan page (Facebook):
admin. panel, 117
advertising, 119—122, 130
audience, choosing, 134
illustrated, 113
insights, 119—120
overview, 108—111
and Timeline, 116—11»
Feedback, Facebook, 151-132
File sharing—box. Lin=edIn, 209-210
Financial Regula.ory Authority (FINRA):
and Advisa. Products Inc., 32—33
and comipliance, 4—06, 11
and Facebook, 95
2nd vinkedIn, 160—161, 188, 240
I¢gulatory Notice, 11—39, 4—5
Rule 2210, 5—6, 240
Twitter, marketing on, 65
Finding prospects (LinkedIn), 229—240
advanced search: free versus premium, 229—231
connecting with prospects, 239—240
401k rollovers, 232—235
searches, developing, 231—232
small business owner search, 235—239
FINRA. See Financial Regulatory Authority
(FINRA)
Following (LinkedIn), 248—249
Following, tweeps (Twitter), 54—57. See also
Following (Twitter)
Following (Twitter), 54—57
described, 57—63
direct messages (DM), 59—61
organizations, 54
profile page, 55
restrictions, 56
retweets, 61 —62, 89
unfollowing, 75—77
who to follow and who not to follow, 58
Former/Maiden name, LinkedIn, 182
Formulists, Twitter, 69
401k rollovers, 154, 232—235
Future of social media, 267—268
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Geotagging, 133—134
Giving and givers, 28—29, 31—-35
Gluck, Andrew, 33
Google, 96, 267
Google Maps, 123
Grade field, LinkedIn, 177
Groups:
Facebook, 145—148

LinkedIn, 198 (See also LinkedIn groups, use of

for visibility and prospecting)

Hashtags, 19, 62—63
Headline, LinkedIn, 184—185
Help Centers:
Facebook, 128
LinkedIn, 231
Hemingway, Ernest, 22
Honors and Awards, LinkedIn, 179, 198, 203

IARs. See Investment advisory representatives
(IARs)

Import Resume, LinkedIn, 173

Industry, LinkedIn, 184—186

Internet resources, 31—35

Investment advisory representatives (IARs), 7

Jargon, 20—-21

Landing page, Twitter, 82
Leads, getting from Twitter, 81 —8€
Lessons learned, 25—30
Library of Congress, 26
Licenses, LinkedIn, 178—130
LinkedFA, 267
LinkedIn:
account setup, illustration, 162
adding connections, 219—221
Additional Information section, 198
advanced search: free versus premium,
229-231
advertising, 243
affluence of members, 154—156
Associations, 198
authorize Twitter Account App, 191
benefits of, 153—156
Boolean operators, 231233
Box.net, 209
build off, 252
closed networkers, 219
comfort, rapport and, 22

bindex

communication, rapport and, 19

company status updates, 253—255

confirmation email, 163

congratulations, confirmation and, 163

connecting and connections, 15, 17, 219—-221,
239-240

contacts, 162

email addresses, importance of, 160

events, 260—264

expert, establishing self as, 243

Facebook integration, 256

finding prospects, 229—240 (see also Finding
prospects (LinkedIn))

following, 248—249

and 401k rollovers, 154, 232—234

Get More Applications link, 210

groups (see LinkedIn groips)

Help Center, 231

Honors and Awards;, 179, 198, 203

individual invitatios:s'to connect, 225—227

Interests, 198

Invitation-ta Counect link, 226

joining, 159165

LION (LinkedIn Open Networker), 220

revverk philosophy, 219—-221

1ews feed, 253—255

open networkers, 219—220

organizations section, 203—206

Polls, 257—262

profile, building effective, 165—215 (see also
Profile, building on LinkedIn for detailed
treatment)

profile-building wizard, 163

Profile Organizer, 231

Public Profile Visibility link, 168

Publish Public Profile, 213

recommendations, 194—198

referrals, control of, 153—154

Relationship filter, 232

as resource, 35

Saved Searches, 240

search engine optimization (SEO), 169—172

searches, developing, 231-232

self-referral machine, LinkedIn as, 219—227

setting up account, 159—165

setup screen, 162

small business owner search, 235—239

Specialties, 193

status updates, 252—255

summary, 191-193

time management, 43, 45

In Transition search, 232—233
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LinkedIn: (Continued)
visibility on, 239—249 (see also Visibility on
LinkedIn for detailed treatmens)
who should be in your network, 220
Your Connections Box, 195
LinkedIn groups, 198. See also LinkedIn groups,
use of for visibility and prospecting
LinkedIn groups, use of for visibility and
prospecting, 239—249. See also Visibility on
LinkedIn
choice of group, 241—242
closed groups, 242
connecting with group members, 250—251
conversations of others, joining, 248—250
dormant discussions, revitalizing, 249—250
Find Groups, 245
Group Rules, 247
introduce yourself discussions, 249
Message Group Member, 251
open groups, 242
opportunity, 241—243
posting in groups, 247—249
salesperson groups, 244
searching for groups, 244—246
LION (LinkedIn Open Networker), 220
Listening, methods of, 27—28
Location, LinkedIn, 184—186

Madoff, Bernie, 3, 261
Marketing (Twitter), 65—79
advertising, 85—86
bitly, 69
blocking, 7577
compliance, 77
direct message (DM). /0-.72
formulists, 69
professional name, ¢8
public relations on Twitter, 87—90
regulations, 65—70
restrictions, 65—70
self-marketing tweets, 78
Social Mention, 74—75
SocialOomph, 70—-71
spam, 76
TweetBig, 72—73
TweetDeck, 77—78, 82
Tweet scheduler, 77—78
Twello, 66—68
TwitHawk, 73—74, 82—84
unfollowing, 75—77
URLs, 69

bindex

Market reach (LinkedIn), 243
Massachusetts, LinkedIn, 196—197
Misinterpretation, 26

Muck Rack, 88—89

Multilevel marketing companies, 236

Name, LinkedIn, 180—184

National Public Radio (NPR), 49
News, Twitter and, 89—90
Non-business-related strategies, 9—11
NPR. See National Public Radio (NPR)

Organizations:
LinkedIn, profile building, 203—206
Twitter, following, 54

People Connections, Linkedl, 225
Personal Information.. linkedIn, 198—199
Photo, LinkedIn:
branding, 188
profile buildiny;, 185—188
Piggyback:..g, wwitter, 57
Polls:
Facehook, 143
1 inkedlIn, 257—262
Y onzi, Charles, 3
Tresentations and videos, LinkedIn, 210—211
Proactive behavior, 148—150
Professional name, Twitter, 68
Profile, building on LinkedIn, 167—217
Add a Position link, 173
Add a Publication link, 208
Additional Information section, 198
Add Position—Filled, 175
add sections, 178
applications, 207—214
Associations, 198
Blog Link, 211-212
blogs, 211-212
causes, 202
certifications, 178—180
changing the order, 212—213
Company Name, LinkedIn, 174
designations, 178—180
Doing Business As (DBA), 173
Edit Profile link, 166
Edit Public Profile link, 168
education, 176—178
experience, 172—176
expertise, 199—201
file sharing—box, 209—210
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finalizing profile, 213—214

Former/Maiden name link, 182

Groups, 198

Headline, 184—185

Honors and Awards, 179, 198, 203

Import Resume link, 173

industry, 184—186

Interests, 198

licenses, 178—180

LinkedIn, profile building, 198, 203

location, 184—186

name, 180—184

organizations, 203—206

Personal Information section, 198—199

photo, 185—188

position, adding, 173

presentations and videos, 210—211

Projects section, 206

Publications, 207, 209

Public Profile Opinions, 214—215

Public Profile Visibility link, 168

recommendations, 194—198

School Name, 177

search engine optimization (SEO), 169—172

Skills & Expertise section, 199—201

SlideShare, 210—211

special sections, 201—207

Specialties, 193

summary, 191-193

and Twitter, 190—191

videos, 210—211

Volunteer Experience section, 202

websites, 188—190

WordPress, 211—212
Profile-building wizard, LizkedIn, 163
Profile page, following 1 riteer), 55
Projects, LinkedIn, 206
Prospecting (LinkedIn). See LinkedIn groups, use

of for visibility and prospecting

Publications, LinkedIn, 207, 209
Public Profile Opinions, LinkedIn, 214—215
Public Profile URL, LinkedIn, 215
Public relations (Facebook), 145—150

groups platform, 145—148

proactive behavior, 148—150

searches, 149
Public relations (Twitter), 87—90
Publish Public Profile, LinkedIn, 213

Rapport, creating of online, 13—23
and comfort, 2123

bindex

and communication, 17—21
and connection, 14—17
definition of rapport, 13
Recommendations, LinkedIn, 194—198
Request a Recommendation, 195—196
Your Connections Box, 195
Red Bull, 86
Registered investment advisor (RIA), 34, 55, 197
Regulations, changes to, 268
Resume, LinkedIn, 173
Retweets, 61—62, 89
RIA. See Registered investment advisor (RIA)
RSS feeds (Really Simple Syndication), 38—39
RT. See Retweets

Sales messages, 29—30
Salesperson groups (Linkedln), 244
School Name, LinkedIr, 177
Search engine optimizat:on (SEO), 169—172
SEA Rule 17a-4(4)4). 5
Securities and E::¢vange Commission (SEC):
and coinplinice, 6—8, 11
Rule 202 49)-1(a)(1), 7
tesiirzonials, 7—8
Sel.-reserral machine, LinkedIn as, 219—227
fiading prospects, 229—240 (See also Finding
prospects (LinkedIn))
Send Social Media, 45
SEO. See Search engine optimization (SEO)
Skills & Expertise, LinkedIn, 199—201
SlideShare, 210—211
Small business owner search (LinkedIn),
235-239
Company Size, 236—237
multilevel marketing companies, 236
results, 236, 238
search premium, 237—-238
search variable column, 239
Social Mention (Twitter), 74—75
SocialOomph (Twitter), 70—71
Spam, Twitter, 76
Specialties, LinkedIn, 193
Status updates (LinkedIn), 252
company status updates, 253—255
Like, 252—254

Streamlining use of social media, 37—39

Texting, Twitter, 50—51
Timeline (Facebook), 116—118, 136, 267
Time management, 39—43

Tweeps, following, 54—57
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TweetBig, 72—73
Keyword Gathering tool, 73
TwitHawk, 73
TweetDeck, 77—78, 82
Tweet Grader, 88
Tweets, 33—34, 50—51
promoted tweets, 85
retweets, 61—62, 89
self-marketing, 78
Tweet Grader, 88
Tweet scheduler, 77—78
Tweet scheduler, 77—78
Twello, 66—68
captcha code, 67—68
professional name, 68
TwitHawk, 73—74, 82—84
searches, illustrated, 83
Twitter:
advertising, 85
bitly, 51, 69
blocking, 75—77
comfort, rapport and, 22
communication, 19, 79
compliance, 77
connection, rapport and, 14—16
defined, 49
direct messages (DM), 59—61, 70—-72,
89—-90
@FAMediabuilder, 60
following tweeps, 54—57
generation of leads, 84—85
hashtags, 19, 62—63
home page, 51
jargon, 20—21
landing page, 82
leads, getting from, 21-.8¢
and Library of Cengress, 26
LinkedIn, profile building, 190—191
marketing, 65—79 (see also Marketing (Twitter)
Jfor detailed treatment)
Muck Rack, 88—89
and news, 89—90
personal Twitter account page, 60
piggybacking, 57
profile page, 55
promoted accounts, 86
promoted trends, 86
public relations on, 87—90
reach, 57
reasons for, 49—63

bindex

registration, 51—53

as resource, 34
restrictions, 56

setting up account, 51—63
setting up your profile, 55
Social Mention, 74—75
SocialOomph, 70—71
spam, 76

texting, 50—51

time management, 43
tools, 57—63

tweeps, following, 54—57
tweets (see Tweets)

Twello, 66—68
TwitHawk, 73—74, 82—84
unfollowing, 75—77
whale, defined, 51

Unfollowing, Twitter,. 75—77
United Front, 57

Videos:
Facelcok, 135—139
LinkedIn, 210—211
irgin, 86
Visibility on LinkedIn, 253—264
build off, 253
company status updates, 255—256
events, 261263
LinkedIn groups, use of for visibilicy and
prospecting, 241—250
news feed, 253—255
Polls, 257—262
status updates, 253
Volunteer Experience, LinkedIn, 202

Wall Street Journal, 3

Websites:
LinkedIn, profile building, 188—190
regulations, changes to, 268

Whale, defined (Twitter), 51

Wikipedia, 32

WordPress, 211—212

WSJ. See Wall Street Journal

Yahoo!, 96
YouTube, 267
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