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72-74
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The Advisory Board, 57-58
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ask amount, 1

asking for the gift, 144

asks, 141

asset accumulation phase, 36

asset distribution phase, 36

asset management, high-net-worth
donors, 88

asset preservation phase, 36

assets, 108

Association of Fundraising
Professionals, 81

attorney, 62

audience, intended, 44

B
baby boomers, 17-24
baby busters, 24-27
background factors, 112-113
bank trust officer, 63
beneficiary designation, 151-152
bequest buck slips, 208—210
Bequest Donors: Demographics ana
Motivation of Potential aia
Actual Donors, 157—158
bequest information, scurces of, 164
bequests, 150
Berlin Wall, 24-25
Bhagat, Vinay, 162-163
binding gift agreement, 266—269
capital campaign and, 269
birthday card, 222
board expectations, setting, 53—-54
board
role of in gift planning, 52-57
role of in philanthropic planning,
57-60
bonding, 267

boundaries, 91

brand, creating, 166
branding, 228-232
brochures, 192—197, 235
buck slips, 208-210
Burk, Penelope, 217

C
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Cannon, Garry Curtis, 274

CAP. See Chartered Advisor in
Philanthropy

capital campaign, 3

binding gift agreement and, 269

Carnegie, Dale, 71, 72

case for-gift planning, sample,
269-293

cas¢ svatement, steps for writing,
4648

case, purpose of, 43
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Advancement and Support of
Education

certification, 68—69

Chartered Life Underwriter
(CLU), 67

Certified Public Accountant, 62

Certified Specialist in Planned
Giving (CSPG), 67

ChFC"™ See Chartered Financial
Consultant

CFP™ See Certified Financial
Planner

Challenger (space shuttle), 24-25

charitable children, raising, 96-97

charitable gift annuities, 152-153

registration, 275-277
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charitable planning, training in,
66—67

Charitable Registry, 275

charitable remainder trusts, 153

Charity Begins at Home: Generosity
and Self-Interest Among the
Philanthropic Elite, 89

charity’s mission, sharing, 133-135

CharityAmerica.com, 225

Chartered Advisor in Philanthropy
(CAP™), 67

Chartered Financial Consultant
(ChFC™), 67

Certified Financial Planner
(CEP™), 67

Chernobyl nuclear disaster, 26

children, 95-96

raising charitable, 96-97
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205
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The Chronicle of Philanthropy, 66

Cicero, Marcus; 225
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Code of Ethical Principles and
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communication and marketing,
51-52
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complex asset gifts, 150

concierge stewardship, 115-116

consequences, 113

content, 44

conversation stacters

philantkropic planning, 309-310
qualifieation visit, 307-308

Coprievits & Canter, 275

Cordell, David, 81

core elements, gift acceptance
policy, 255—-257

Cornell University, 119

corruption, 91

costs, managing, 169-170

Council for Advancement and
Support of Education, 260-261

couples, gifts from, 263

crediting, gift, 262263

Crescendo, 276

CSPG. See Certified Specialist in
Planned Giving

cultivation tools, 198—201

cultivation visits, 135

D

DAE See donor-advised fund
data, interpreting, 98
Dechomai Foundation, 277
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decisions, 92-93
defined giving, evolution of, 4—8
Democratic National Convention
in Chicago, 17
Depression Cohort, 11-13
loyalty and, 13
designations, 151
devout, 90
Dewey, John, 91
Diefendorf, Monroe M., Jr., 92
Discovering the Secret Giver:
Groundbreaking Research on the
Behavior of Bequest Givers in
America, 163
distribution phase, 36
distributions, 92—-93
divorce, 24
Donor Centered Fundraising, 217
donor interaction, 51
donor-advised fund (DAF), 267268
donor-centered, 5
donor-centered gift planning
information, providitig,
173-190
donor-centered gif planning
marketing pian, sample,
311-332
Donor-Centered Planned Gift
Marketing, 161
donors
annual, 217-226
lapsed, 220-221
legacy, 227-240
reasons to lapse, 220
recognizing, 221-224, 227-232
stewarding, 145-154, 225-226,
232-239, 343-344

thanking, 218-221, 227
understanding, 136—140
Dove, Kent E., 86
due diligence, by advisors,
277-278
Dunlop, David, 119
dynast, 90

E
e-mail, follow up to postcard,
207-208
e-publications, existing, 174-181
Echo Boomers, 27-:32
education, 120-1 271
Einstein, Albers; 81
Elisii, Coil==n, 161, 167-168,
195-197
Elliots, Mark, 159-160
Enerson, Ralph Waldo, 53
Employee Benefit Research
Institute, 20
endowment, 50-51
enforceability, 267
entrepreneurs, giving by, 93
estate planning
attorney, 207
high-net-worth donors, 88
ethics, of qualifying visits, 121123
exceptions, gift acceptance policy,
257-258
expectants, 223
Exxon Valdez oil spill, 26

F

family meetings, 110

family philanthropy initiative,
101-102
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Family Wealth: Keeping it in the
Family, 100
tamily, business of being, 109
Feldman, Derrick, 164—165
File, Karen Maru, 89-90
finance counsel, 270-271
financial inheritance, limiting, 108
Fitzgerald, E Scott, 85
focus, 45
for-profit advisors, 61-63
Franklin & Marshall College, 231
Franklin, Benjamin, 3
frugal, 223
tulfillment packages, 208
fundraiser activity report, sample,
353
fundraisers
collaborating with advisors, 72-74
engaging professional advisors,
67-81
goals, 250
history of, 48

G
Gamaliel Painter’s C.ane Society,
228-230
GAP. See gift acceptance policy
Gardner, Isabella Stewart, 228
general brochures, 193, 333-341
generation next, 27-32
Generation X, 24-27
stewarding, 149
understanding, 138-139
Generation Y, 27-32
Generations and Collective Memories,
11
generations, defined, 10-11
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gift acceptance, 253—260
gift acceptance policy (GAP),
253-260
drafting, 254-259
sample, 363-371
gift agreements, 266—271
enforcing terms of, 270
necessity for, 266
parts of, 269-270
types of, 269-270
gift annuity addition program,
210-211
gift counting policy, sample, 373-384
gift counting; standards, 260-262
gift crediting, 262-263
gift planning, 5
muarketing versus, 159-160
1 hilanthropic planning and, 50-57
role of board in, 52-57
role of volunteers in, 52—57
gift planning donors, stewardship
objectives, 232
gift planning ratings, 38
gift planning specialists, goals,
250-251
gift recognition, 262-263
gift reports, 251
gift valuation, 263-266
gift valuation calculation, 265
gift planning ad, 176177
gift planning prospects,
identification of, 51
gift planning web site, 182—188
components of, 185-187
designing, 184-185
driving traffic to, 187-188
properties of, 182—183
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asking for, 144
complex asset, 150
future value, 264-266
matching, 263
negotiating, 144145
gift reports by gift structure,
391-395
gift reports by tender type, 385-390
Giving USA, 55, 92
goals, 44—45
fundraisers, 250
gift planning specialists,
250-251
individual, 248-251
philanthropic planning officers,
248-249
Great Depression, 11-12
great recession, 2728
great recession generation, 32
Grossnickle, Ted, 164—165
guidelines, 51

H
Hamilton College; 211
Hansen, Paul W., 95, 106
Harvard model, 100-101, 112
Hemingway, Ernest, 85
Herbert, Thomas W., 86
Heritage Club, 233-234
Heritage Institute, 104-105
Heritage Planning Model, 105
high-net-worth donors
asset management, 88
characteristics of, 86—97
estate planning, 88
motivation for giving, 88-90

philanthropy, 88

tax minimization, 88
Hill, Elizabeth, 179
Hughes, James E., Jr., 100

I

identification, 120-121

identification of gift planning
prospects, 51

identifying prospects, 36—39

impact reports, 222

Independent Sector, 55

individualism, 18

influence, internai; 113

information; providing,
173190

infrastruciure, 50-51

inherjtance, limiting, 108

irspired philanthropy model,
103-104

insurance agent, 62

integrated advancement program,
role of, 48-57

internal case for donor-centered
philanthropic planning,
sample, 295-298

internal case for philanthropic
planning, 43—48

internal influence, 113

investor, 90

K

Kennedy, John E, 17
Kennedy, Robert, 17

King, Martin Luther, Jr., 17
Kipling, Rudyard, 70
Korean War, 15
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language, use of, 177-179

lapsed donors, 220221
reasons for, 220

latchkey kids, 24-25

leadership, 50-51

leading boomers, 17-20

LEAVE A LEGACY " ads, 177-178

Lee, Marc, 274

legacy donors, 227-240
recognizing, 227-232
stewarding, 232-239, 343-344

thanking, 227

legacy gift stewardship, purpose of,

233

legal counsel, 270271

Leive, Joseph, 193—194

Le Moyne College, case for gift

planning, 289-293

life insurance, 152

listening, 114-115

living trusts, 150-151

Lloyd, Robert J., 225

Loeb, Pam, 162—-162

Logan, Timothyv >, 214

Love Canal, 21

loyalty, depression cohort and, 13

M
Madden, Robert Sterling, 92
Madonia, Benjamin, 211
Maimonides. See Rambam
management guidelines, 260-261
Mannheim, Karl, 10
market coverage, 211-212
marketing, 51-52

gift planning versus, 159160
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marketing efforts, tracking,
166—-169
Martignetti Planned Giving
Advisors, 275
matching gifts, 263
McCarthyism, 15
McDonald, Matthew, 179
meaning of wealth, exploring, 108
Mega Gifts, 222
membership benefits, 230-232
membership criteria, 230
membership roster. 230
memory, 115
Meridian HeuditvAffiliated
Foundation, 69, 77-78,
7980, 100, 233-234
Middieoury College, 121-123,
204, 228-229
Millennial Donors: A Study of
Millennial Giving and
Engagement Habits, 164—165
Millennials, 27-32
stewarding, 149
understanding, 139-140
mission, 50-51
sharing, 133-135
model standards of practice,
following, 80-81
moderates, 223
Montgomery, McCracken, Walker
& Rhoads, 275
motivation for giving, high-net-
worth donors, 88—90
motivation, prospect, 35-36
moves management, 119-120
using, 160-161
multi channel approach, 235-237
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multi channel marketing,
161-166
multimedia, 189-190

N

name, 228-230

National Committee on Planned
Giving. See Partnership for
Philanthropic Planning

National Professional Advisor
Network, 76

NCPG. See Partnership for
Philanthropic Giving

Neft Aguilar, LLC, 69

new philanthropists, 17-32

Newman, David Wheeler, 278

newsletter, 198, 235-237

The Next Generation of American
Giving: A Study on the
Multichannel Preferences and
Charitable Habits of Generation
Y, Generation X, Baby Beowers,
and Matures, 162—163

Nixon, Richard M., 21

non-binding gift acreement,
266269

nonprofit fundraiser, 63

Northeastern University, 179

Northern Trust, 58

NPAN. See National Professional
Advisor Network

(@)

O’Leary, Susan, 225
Odendahl, Teresa, 89
oil embargo, 21

Older Boomers, 17-20

stewarding, 148
understanding, 136—137

P
Painter, Gamaliel, 228-229
Panas, Jerold, 222
Parkevich, Nick, 164-165
Partnership for Philanthropic
Planning (PPP), 5, 61, 67,
177-178, 260-261, 263
Pension Protection Act of 2006,
278
performance goals. 247-251
performance, measuring, 247-248
Perlman & Périrhan, 275
Persian Guié'War, 24-25
personai vhone call, 223
per:onal planning brochures, 194
University of Pennsylvania,
195-197
PG Calc, 276
philanthropic planning approach, 140
philanthropic planning
conversation starters, 309-310
philanthropic planning model, 7-8,
61, 107, 282
building, 98-116
charities, 99-103
core elements, 106—116
goals, 248-249
professional advisors, 103—-106
philanthropic planning pyramid,
37,158, 282
philanthropic planning
annual giving and, 48-50
evolution of, 4-8
foundation for, 41-43
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gift planning and, 50-57
internal case for, 43—48
professional advisors and, 61-65
rewards of, 284—285
role of board in, 57-60
role of volunteers in, 57—60
philanthropic tools, utilization of, 95
philanthropists
stewarding, 239-240
stewardship objectives, 232
philanthropy, 111
defined, 1
high-net-worth donors, 88
perceptions of, 90-92
phone call, personal, 223
phone calling program, 211-214
plan, creating, 111, 245-247
plan timeline, sample, 355-360
planned giving, 5
Planned Giving Company, 37, 207
213
Planned Giving Resources; 276
platinum rule, 81
podcasts, 189-190
policies, 51, 254257
Post-War Cohort, 1516
postcards, 204—208
e-mail follow up, 207208
PPP. See Partnership for
Philanthropic Planning
pre-solicitation visit, 142
preservation phase, 36
Prince & Associates, 66
Prince, Russ Alan, 89-90
Princeton model, 101-102, 112
Princeton University multimedia,
189-190
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principal gift donors, 58
principal gift prospects, 85-98
Private Wealth Consultants, 66
procedures, 51, 259-260
professional advisors network, 74-79
professional advisors
engaging fundraisers, 67—81
measuring partnership success,
79-80
philanthropic planning model
for, 103—-106
promoting philanthropic
planning, 64—65
role in stevzareship, 150-153
role of.©1-63, 93-95
supwosting, 71
professtonals, engaging from
outside, 258-259
proportion, 91
prospect motivation, 35-36
prospects
cultivating, 133-140
identifying, 36—-39
qualifying, 121-133
soliciting, 140-144
providing information, 173-190
public service announcements, 190
publications, existing, 174—181

Q

qualification visit conversation
starters, sample, 307-308

qualification visit preparation
worksheet, sample, 305-306

qualification visits questions,
sample, 307-308

qualifying prospects, 121-133
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qualifying visits, 121-133
conducting, 131-132
ethics of, 121-123
following up, 132-133
objections to, 299-303
obtaining, 123-131
planning, 131

R
Radio girl, 284-285
Rambam, 91
Rambam’s Ladder, 91
Reagan, Ronald, 54
recognition profiles, 223224
recognition society, role of, 227
recognition, gifts, 262—263
Reformed Church, 4
registration requirements,

274-275
registration to do business, 277
reluctance, 91
repayer, 90
reporting policy, sample, 573-384
reporting standards, 260)-261
reports, 251, 261-262
response mechanizms, 181
responsibility, 91
restricted funds

misuse of, 271
repurposing, 271

restricted gifts, 17-32, 226
retain experts as a source, 258
retention, 220-221
retirement plan designation, 151
review, gift acceptance policy, 257
Rosen, Michael J., 112, 161,

212-213

Rosso, Hank, 225, 246
Rovner, Mark, 162-163
Ryder, Norman, 10

S
Saigon, fall of, 21
Salamon, Julie, 91
sample
agreement to establish fund,
397-399
case for gift planning, 289-293
donor-centered gift planning
marketing plap, 311-332
gift acceptance solicy,
363-371
gift counting policy, 373-384
internal case for donor-centered
philanthropic planning,
295-298
plan time, 353-360
qualification visit conversation
starters, 307—-308
qualification visit preparation
worksheet, 305-306
qualification visit questions,
307-308
reporting policy, 373-384
University of the Sciences,
general brochure, 333-341
University of the Sciences,
society brochure, 345-349
University of the Sciences,
society reply card, 351-352
Sargent, John Singer, 228
Sattherthwaite, Ann, 193—194
Schoenbrodt, Fred, 69
Schultz, Kristen, 188
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Scott, Jacqueline, 10
Second World War, 13—-14
secretive, 223—-224
Selzer & Company, 163
Selzer, J. Ann, 163
The Seven Faces of Philanthropy: A
New Approach to Cultivating
Major Donors, 89-90
seven touches, 222-223
philosophy, 146147
shame, 91
Sharpe, Robert E., Jr., 5, 63
simulcasts, 189—-190
slacker generation, 24
Smith, Tom, 204, 207
social media, 188—189
social networking, 188-189
socialite, 90
solicit, registration to, 273-275
solicitation, 91
scripting, 143
solicitation visit, 142-:144
space shuttle Challerger, 24
Spears, Alan M.; 56
Spectrem Grouyp, 87
standards, gift counting, 260-262
SteegeThomson Communications,
193
Stelter Company, 163
Stelter, Larry, 163, 208
Stern, Gary J., 42
stewarding
donors, 145-154
legacy donors, 343344
philanthropists, 239-240
stewardship, 51
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customizing, 148-150
events, 232—233
failure of, 218
objectives, 232
purpose of for legacy gifts, 233
concierge, 115-116
Sturtevant performance goals,
249
Sturtevant, William, 119, 248
subscription, 3
success, measuring, 247-251
surveys, 198-200

T

Tarnside Cusve of Involvement,
5839

tax considerations, 92

thx 1ninimization, high-net-worth
donors, 88

Tax Reform Act of 1969, 4

tax specialist, 62

thank you letter, 219-220, 222

Thanksgiving card, 222-223

Three Mile Island, 21

tier one donors, 58

tier one prospects, 85—98

Traditionalists, 11-16

stewarding, 148
understanding, 136

Trailing Boomers, 21-24

training, charitable planning,
66—67

Travalia, Togo, 193—-194

Tubbs Model of Small Group
Interaction, 112—-113

Twain, Mark, 228

twenty-minute appointments, 73
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University of Missouri, 214

University of Pennsylvania, 161,
167-168, 211-212

personal planning brochures,

195-197

University of the Sciences,
193-194, 236, 333341,
345-349, 351-352

unrestricted giving, 11-16, 226

uses, 45—46

A%
Valar, Stefanie, 231
Valuation Standards for Planned
Gifts, 263
valuation, gift, 263-266
values, 95-96
defining, 107-108

Vermont Community Foundation,

204
videos, 190
Vietnam War, 17, 21
visits, cultivation, 135
Vvisits
qualifying, 121--133
solicitation, 142—144
see also qualifying visits
volunteer opportunities,
238-239
volunteer recognition card, 222
volunteering, 95

volunteers
role in gift planning, 52-57
role in philanthropic planning,
57-60
using, 201

W

Walton, R. Christopher, 143

Watergate Scandal, 21

Wealth in Families, 99—-101

wealth replacement trust, 62

wealth, exploring the meaning of,
108

web site, 182—135

webinars, 189-190

Webster. < hamberlain & Bean,
275

Wlite, Angela, 164-165

wil, planning, 199

wills kits, 198-200

World War II Cohort, 13—-14
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Yates, Chris, 5—6

Young, Dorothy, 284-285

Younger Boomers, 21-24
stewarding, 148—-149
understanding, 137-1398
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