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digital analytics and, 181, 186—187
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Focus groups, 140—141

Forecasting, 207—210
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142—-143
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149-150

Gartner, 52, 62, 114—115, 206, 360
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Gladwell, Malcolm, 243G

Goals. See Alignment ¢fbusiness challenges

Google, 37, 58, 273, 355—-356

Governance, data, 62—71

Govindaraian, Vijay, 345

Graphs/3taphics. See CONVINCE framework

Grimes, Scth, 370-372

Tadoop, 58—59
Handset capability detection, 297
Harris, Jeanne, 16
Health savings account banks, VOC analytics,
147
Heat maps, 101, 102
Honesty, visual, 103—104
Human capital
analytics implementation, 121—-123
digital analytics and, 171172, 184—187
human capital risk management (HCR), 229
human-centered computing, 386—387
predictive analytics (See also Predictive
analytics applied to human resources)
Human Capital Source, 226—-229, 234

IBM, 37, 57—-59, 166, 362, 363
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Communicate, Track), 27—29, 77—93
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communication strategy, 83, 89—91
defined, 79—82
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mastering data, 86—87
need for, 77—-79
predictive analytics and, 211-213
tracking outcomes, 91-92
Incrementality, of social media, 254
In-depth interviews, 140
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Information technology (IT)
analytics implementation and, 114—115
digital analytics tools, 187—191
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Innovation. See Analytics and innovation
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Interaction, encouraging, 109—110
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Kawasaki, Guy, 89
Kayakas-Wolff, Jascha, 254
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Little Data, 61—62
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Location analysis, 288, 292, 294, 298, 388
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Machine learning, advances in, 382—383
Macromyopia, 289
Macy’s, 337
MapReduce approach, 58
Marketing
aligning key business challenges across
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analytics execution in, 331
business performance tracking and,
336-339

market research, 147—148 (See also Voice-of-
the-customer (VOC) analytics)
mobile, 294 (See also Mobile analytics)
MarkLogic, 52
Maturity models, 65
McGilvray, Dannett, 72
McKelvey, Andy, 92
Measurement. See Business performance
tracking
Mehta, Abhilasha, 133, 154, 160, 162
Mendex, Jonathan, 166
Microsoft, 37
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Mobile analytics, 285—300
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measuring, 295—296
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anal/ucs and innovation, 349—350
~na.ytics implementation, 119, 121
Eig Data and, 53—54
data volume and, 58
Job Optimizer, 26—27
mission statement, 37
predictive analytics, 218—219, 238—-241
Rate Your Boss, 69
unstructured data analytics, 370, 374—375
U.S. Monster Employment Index, 92—93
VOC program, 133
Musto, Chris, 55—56
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Necessity, 101-103

Nelson, Ted, 248
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Netscape, 170

New HR Analytics, The (Fitz-enz), 238,
242-244

Nike, 38
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Objectivity, 99—100
Online social media, 249
Online surveys, 138—139
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Optimization, 194—195, 210—-213, 298—299
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Organizational collaboration
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communication strategy and, 303—305
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Page views, 177—178, 290
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Palaniappan, Latha, 208—210
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Platforms, social media, 252
Pogorzelski, Steve, 86—87
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future of, 380—381
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applied to human resources)
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Predictive Analytic: and Data Mining Solutions
(Forrester Research), 201
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unstructured data analytics and, 369—370
Predictive analytics applied to human resources,
224-245
assessment, 226—228
competency versus capability, 229—-230
effective use of analytics by HR, 233—-235
examples, 237—245
HR analysis and predicta, 232
HR process management, 231—-232
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need for predictive analytics and, 224—225
planning shift, 229
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staff roles, 225—-226
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bindex

INDEX 397
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Privacy, 2, 74, 253, 265—-267, 388—389
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236-237
Quigley, Amy, 156

Ratekin, Mark, 6

“Rate Your Boss” (Monster Worldwide), 69
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Reimbursement data analysis, 279—280
Reporting, human resources, 237—-238
Reporting, social media, 249

Researchers, 186
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Restaurant.com, 24—-26

Return on investment (RC!, 323, 333-334
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analytics oxecution in, 331
metrics, 52
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Satisfacdon measurement, 158—160
Sean-through, 290
S<hmorrow, Dylan, 202—-203
Scoring, social media, 263—264
Screen flows, 288—289
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Search engines
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Silo data approach, 53
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concepts, 251—-254
for customer feedback, 143—144
defined, 180, 247—-249
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