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About Us page, 162–165
Milo.com, 162, 163
overview of, 162
practices for developing, 164–165

Actionable ideas, 129
AddThis, 149
Adobe Flash, 83, 87, 151, 191
Adobe Illustrator, 63
Annual reports, 178–181
Appeal

broad, 126
defined, 30
role in graphic’s priorities, 40–43
role of design in, 40–43

Apple Inc., 40, 87
Appropriateness

audience, 206
content, 206
of decorative and illustrative elements, 42

Art, 228–229
Automatic updates, 85

B
Bar graph (horizontal), 214
Bar graph (vertical), 213
Bateman, Scott, 51
Bateman Study, 42, 50–51

long term/immediate recall from, 51
results of, 43

Beauty, 30, 198, 201
Big Data, 184
Bill and Melinda Gates Foundation, 247
Bird based communication, 54
Bitly, Inc., 87
Blogs, 127
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Brainstorming, 126
Brand-centric content

applications, 91
defined, 91–93
report for internal use, 60
for social/pr distribution, 66–70
static infographics and, 60
types of, 91
in visual storytelling spectrum, 91–92

Brand-centric infographics, 161–181
About Us page, 162–165
annual reports, 178–181
presentation design, 175–177
product instructions, 166
visual press releases, 167–174

Branding, 66
Broad audience, 91
Browsers, 63, 84–85, 151
Bubble charts, 217–218
Bullets, 165

C
Campbell, Dave, 184
Categorical data, 207
Causes of mortality, diagram of, 15
Chartjunk, 35
Charts

bubble, 217–218
graphing relationships in, 208–210
line, 212–213
pie, 216

Choropleth, 84
Cisco commercial, 230–231
Cognitive tests

example of number set, all 7s are different color, 47
example of number set, all same color, 46

Cohesion, 177
Collaborative visualization, 247
Color, 45, 177
Column Five Media

about us page for Milo.com, 162
brainstorming sessions at, 128
on designing internal reports, 62
graphic for PlayStation, 170–171
graphic for StumbleUpon, 167–168
graphics for Mint.com, 172–174
Human Rights Campaign annual report, 181–182
Index of Economic Freedom, 191
infographic for Home Price Scorecard, 60
Michael J. Fox Foundation 2010 annual report, 178, 179
project for Myxer Social Radio, 166
on use of illustrations, 206
on use of visual metaphor, 52

Commercial marketing graphics, 39
Commercials, 223, 230–231
Communication. See also Visual communication

benefits of using infographics in, 44, 144
brand-centric content and, 91–92
business, 56–59
fixed, 59
infographics as medium of business, 148
objectives in visual storytelling spectrum, 84
provisions of effective, 30
use of visuals in, 44
verbal, 45

Comprehension
defined, 30
role in editorial content, 199
role in graphic’s priorities, 44–49
role of design in, 44–49

Content
appropriateness, 206
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types, 206
Data-Driven Documents (D3)

overview of, 84
sample charts, 85

Data visualization. See also Visualization
applications of, 223
best practices for, 135
case for use in user interfaces, 185
dashboards, 186–187
data types, 207
dealing with data, 206
defined, 20
embedding, 151
graphing relationships, 208–210
image files and, 62
information design and, 206–210
interfaces, 183–195
trends, 237
visual data hubs, 188–195

Dave Campbell’s Model, 184
Daytum iPhone app, 191, 193
De Architectura (Vitruvius), 30
Death by Water, 249
Decorative framing, 52
Delta Spirit Network, 190
Design

dashboards, 186
defined, 19
presentation, 175–177
principles of good, 30, 198–201

DIKW hierarchy, 184
Discrete data, 207
Diversification, 176
Do Students Eat Like Prisoners, 55
Dot-plots, 211
Dynamic information, 59, 71

brand-centric, 60, 64–65, 91–92
editorial, 60, 66
evergreen, 62
within an image file, 71
spectrum, 90
sponsored, 155
thought leadership, 92–103
types for social/pr distribution, 66–70
viral, 62, 103–111

Content distribution, 147–159
media outlets for, 152
outside your site, 152–159
patience and, 159
posting on your site, 149–151

Content marketing, 126–127
enticing readers through, 126
shareability factor of, 127
speed of message delivery and, 126–127
use of infographics in, 148

Context, 187
Continuous data, 207
Copywriting, 134
CSS, 151
CSS3, 75
Cycles: The Science of Prediction, 35

D
D3. See Data-Driven Documents
Dashboards, 186–187, 191
Data. See also Data visualization

dealing with, 206
defined, 19
journalism, 122
role of design and, 40
set, 19
source quality and, 132–133

bindex.indd   256 28/07/12   8:30 AM

htt
p:/

/w
ww.pb

oo
ks

ho
p.c

om
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Dynamic interactive infographics, 85, 242

E
Editorial content

application of static infographics in, 66
static infographics and, 60
thought leadership content and, 92–103
viral content and, 92, 103–111
in visual storytelling spectrum, 92

Editorial explanation graphics, 36
Editorial infographics, 113–145

branding opportunities with, 127
briefing stage in, 134
common mistake of, 114
for content marketing, 126–127
copywriting for, 134–135
data visualization best practices for, 135
defined, 21
design stage, 134–135
developing ideas for, 128–129
examples from GOOD, 123–125
examples of, 115–121, 138–145
illustration and design aesthetic for, 135
layout and hierarchy for, 135
online, 122
origins of, 122
overview of, 114
in print, 122
priorities of, 39
production, 128–135
role of research in, 134–135
rule to remember, 114

Embed code, 151
Episodic memory, 50
Epistolas Ad Pisones De Ars Poetica (Horace), 13
Evergreen content, 62

Explorative approach
communication in, 36
defined, 38, 199
visual data hubs, 189

Explorative graphic approach, 35

F
Facebook, 40

brand-centric graphic for, 69, 90
content distribution and, 149
likes, 151

Farley, Chris, 149
Fast Company Co.Design, 114
Fast Company (magazine), 122
Felton, Nicolas, 191
Few, Stephen, 206
Fixed communication, 59
Fleming, Neil, 44
Flexibility, 187
Flowtown, 103, 129, 130
Format-agnostic approach, 90
Format quadrants/scatterplot, 58
Fortune (magazine), 16–17, 122
Fry, Ben, 236

G
Gates, Bill, 247
Generative visualization, 237–247
Get Satisfaction, 130–131
GigaOM, 242
GOOD (magazine)

Do Students Eat Like Prisoners, 55
examples of editorial infographics in, 123–125
Nicotine Fiends, 53
Product Instructions, 33
sponsored content in, 155
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258 I ND E X

iCoalesce, 247
Iconic memory, 50
Iconography, 52
Ideas

actionable, 129
brainstorming for, 128–129
checklist for vetting, 129
quality of, 129

“If Social Media Were a High School,” 103, 104–106
IKEA, 40
Illustration

audience appropriateness, 206
content appropriateness, 206
defined, 19
in external marketing-driven content, 237
harm of, 205
preference for use, 42
using in infographics, 204–206

Illustrative design, 52
Image files

accessibility of content in, 71
data visualization and, 62
as fixed set of information, 65
shareability factor of, 60, 71
as text formats, 71

Importance, hierarchy of, 134
Index of Economic Freedom, 191, 192
Industry-speak, 165
Infographic formats

for business applications, 87
categories of, 59
flexibility of, 87
interactive, 82–87
motion graphics, 74–82
static infographics, 59, 60–73

Iuse of editorial infographics in, 122
What Americans Really Think About Climate Change, 136

Google+, 149
Google Analytics user interface, 187, 188
Google/Arcade Fire project, 76
Google Inc., 40, 236
Graphs

commonly used and misused types, 210–218
dot-plots, 211
horizontal bar, 214
representing relationships in, 208–210
stacked bar, 215
vertical bar, 213

H
Hamburgers: The Economics of America’s Favorite Food, 72
Heritage Foundation, 191
Hierarchy

in dashboard design, 187
of importance, 134

History of Alcohol Consumption, 37
History.com, 152
Holmes graph vs. plain chart, 42
Holmes, Nigel, 36, 50, 51, 122
Home Price Scorecard, 60, 61
Horace, 13, 41, 198
Hospital Clinical Decision Support System Adoption, 137
HTML, 151
HTML5, 75, 87
Human Rights Campaign annual report, 180–181
Hunch Inc.

Mac vs. PC: A Hunch Rematch, 66, 67–70
socially generative visualization piece, 238–241
thought leadership content created for, 93–97
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259I ND E X

Infographic thinking, spectrum of, 34, 35
Infographics

affect of Internet on, 30
assessment of, 71
basic provisions of, 30
beauty and, 201
defined, 20
democratized access to creation tools and, 236–237
editorial, 20, 21, 113–145
explorative approach, 25, 199
future of, 221–249
history of, 14–17
importance of information in, 205
as medium of business communication, 148
narrative approach, 24, 198
practices for developing About Us page, 164–165
practices for presentation design, 175–177
priorities of, 38
role of words in, 45
shareability factor of, 148
socially generative visualization and, 237–247
soundness of, 200
terminology of, 19–23
trends, 236
use for problem solving, 247–248
using illustration in, 204–206
utility of, 199

Information
comprehension, 44–49
defined, 19
importance of in infographic, 205
use in static infographics, 60–62
use of dynamic, 59, 71

Information design
best practices for, 203–219
components of, 204

data visualization and, 206–210
defined, 20
history of, 31–37
objectives of, 204
role of words in, 45
standards of, 30
visualization and, 210–218

Information Visualization: Perception for Design (Ware), 32, 44
Interactive content, 82
Interactive data visualizations, 151
Interactive infographics, 82–87

dynamic, 85
with fixed information, 82–83
interface with fixed information set, 83–85

Internal reports, 62–65
Internet

affect on infographics, 31
targeted audience of users of, 90–91

Internet Explorer 6, 84
Interval data, 207
iOS, 191
iPad, 87, 242
iPhone, 87
iPod, 40

J
JavaScript, 151
JavaScript/CSS/HTML, 83
JavaScript/HTML5/CSS3, 151
JavaScript libraries, 83, 84, 85
JavaScript lightbox, 149
JavaScript Object Notation (JSON), 84
JPG format, 127
JSON files. See JavaScript Object Notation
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Kia Motors Corp., 155
KISS Metrics, 156–158
Klout Inc., 156–158
Kristof, Nick, 247
Kuang, Cliff, 114, 200

L
Language. See Words
Learning, 44
Level Green, 226–227
Line charts, 212–213
Link building, 66
Liveplasma.com, 189, 190
Long-term memory, 50

M
Mac vs. PC: A Hunch Rematch, 66, 67–70
MailChimp, 151
Malofiej, Alejandro, 122
Malofiej Awards, 122
Manual updates

dynamic display with, 83–85
with fixed information, 82–83
in generative visualization, 242

Mason, Hilary, 87
Media outlets, 152
Memory, 50
Michael J. Fox Foundation 2010 annual report, 178, 179
Microsoft Corp., 184
Milo.com, 162, 163
Mint reporting interfaces, 86
Mint.com, 85, 172–174
Moere, Andrew Vande, 30

Motion graphics, 74–81
examples of video players, 75
on format quadrant from lead chapter image, 74
Google/Arcade Fire project, 76
interactive content and, 75
motion content vs. static content, 75
Value Of Visualization, 77–81

Movies, 223, 232–235
MP3 players, 40
Museum of Modern Art, 223
Myxer Social Radio, 166

N
Napoleon’s march, 32
Narrative approach

communication in, 36
dashboard design, 186
in data presentation, 195
defined, 24, 199

New York Times, 122, 189, 247
Nicotine Fiends, 53
Nightingale, Florence, 14, 15
Nominal comparison relationships, 208
Nominal data, 207

O
On the Role of Design in Information Visualization (Moere & Pur-
chase), 30
The Onion, 41
Ordinal data, 207

P
Parallel processing, 45
Part-to-whole relationships, 209

K
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Peter Sullivan Award, 122
Pie charts, 216
Pinterest, 149
PlayStation, 170–171
Plot static infographic on format quadrant, 63
PNG format, 127
Preattentive attributes, 45, 48–49
Presentation design, 175–177
Press releases, 167–174
Procedural memories, 50
Product Instructions, 33
Product instructions, 166
Purchase, Helen, 30
Pureshare dashboard, 186

Q
Qualitative graphic elements, 21
Quantitative/data-driven graphics, 134
Quantitative information, 19, 21, 23

R
Radar graph, 38
Ranking relationships, 209
Reblogging, 127
Red Star Rising, 16–17
Reddit, 149
Research, 132–133
Retention

defined, 30
illustrative design and, 52
memory and, 50
role in editorial content, 199
role in graphic’s priorities, 50–55
role of design in, 50–52

Richards, Robin, 205

S
Scalable vector graphics (SVG) format, 62, 84, 191
Schmidt, Eric, 40
Search engine optimization (SEO), 66
Semantic memory, 50
SEO. See Search engine optimization
Sequence, 187
Shareability

content distribution and, 148
of image files, 60, 71
of infographics, 127
of infographics vs. text content, 148

Show Me The Numbers: Designing Tables and Graphs to Enlighten 
(Few), 206, 208
Slide content, 176
SlideShare, 83
Social media marketing, 66
Social sharing plugins, 149–151
Socially generative visualization, 237–247

GigaOM piece, 242
Hunch Inc. piece, 238–241
mock-up of, 243

Sony Computer Entertainment, 170–172
Soundness, 30, 198, 200
Source quality, data and, 132–133
Sponsored content, 155
Stacked bar graph (horizontal), 215
Stakeholders, 237
Standards, 30
Static infographics, 60–73

application in editorial content, 66
benefits of, 60
challenge in use of, 60
combining artistic mediums in, 71
defined, 59
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presentation of, 65
types of, 60
use in internal reports and presentations, 60–65
use of brand-centric content in, 60, 66

Statistics strip, 224–225
Stefaner, Moritz, 201, 247
Stimuli, 38
StumbleUpon, 149, 167, 168–169
Style, 237
Sullivan, Peter, 122
Summer, Matthew, 247–248
Sunday Times, 122
Super Widget, 130–131
SVG format. See Scalable vector graphics format
Symbols, 45, 52

T
Targeted audience, 91–92
TD Ameritrade, 191, 194
Terminology, 19–23
Text content, 148
Text formats, 71
Thought leadership content, examples of, 92–103
Time (magazine), 36
Time series relationships, 209
Tipsy Turvy Republic of Alcohol, The, 37
Trade Architect tool, 191, 194
Trends, 236
Tufte, Edward, 35
Tumblr, 149
TV commercials, 223, 230–231
23andMe Inc., 71, 73
Twitter

content distribution and, 149
followers, 151

2001: A Space Odyssey (Kubrick), 236

University of Saskatchewan, 42, 50
Updates

automatic, 85
dynamic display with manual, 83–85
with fixed information, 82–83
in generative visualization, 242

URL-shortening services, 87
User interfaces

case for use, 185
Google Analytics, 188

Utility, 30, 199

V
VAK/VARK model, 44
Value Of Visualization, The, 77–81
Video platforms, 74
Video players, 75
Vimeo, 74
Viral content, 92, 103–111
Virgin Group Ltd., 40
Visual communication

provisions of effective, 30
role of preattentive attributes in, 45

Visual data hubs, 189–195
Visual learners, 44
Visual metaphor, 52
Visual News, 237, 246
Visual press releases, 167–174
Visual storytelling spectrum

brand-centric content, 91–92
broad audience, 91
content spectrum, 90
targeted audience, 90–91
understanding, 90–111

U
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Visual working memory, 50
Visualization. See also Data visualization

collaborative, 247
defined, 20
graph types, 210–218
objectives of, 38–55
for product instructions, 166

Visualize This (Yau), 206
Vitruvius Pollio, 30, 198

W
Wall Street Journal, 60, 122, 191
Wall Street Journal Guide to Information Graphics, The (Wong), 
206
Ware, Colin, 31, 44
Web browsers, 63, 84–85, 151
Websites, 122
What Americans Really Think About Climate Change, 136
Wired (magazine), 122
Wong, Donna, 206
Words, 45

Y
Yau, Nathan, 206, 247, 248
YouTube, 74

Z
Zillow, 83–85
Zillow Home Value Index, 83, 84
Zurich Airport, 223
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