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Language. See Words
Learning, 44
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Parallel processing, 45
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Peter Sullivan Award, 122

Pie charts, 216

Pinterest, 149
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PNG format, 127

Preattentive attributes, 45, 48-49
Presentation design, 175-177
Press releases, 167-174
Procedural memories, 50
Product Instructions, 33
Product instructions, 166
Purchase, Helen, 30
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Qualitative graphic elements, 21
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Quantitative information, 19, 21, 23
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Radar graph, 38
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Reblogging, 127
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Research, 132-133
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SEO. See Search engine optimization
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Soundness, 30, 198, 200
Source quality, data and, 132-133
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Stakeholders, 237
Standards, 30
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application in editorial content, 66
benefits of, 60
challenge in use of, 60
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presentation of, 65
types of, 60
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StumbleUpon, 149, 167, 168-169
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Sullivan, Peter, 122
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Visual working memory, 50
Visualization. See also Data visualization
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W |
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Ware, Colin, 31, 44
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Wong, Donna, 206 |
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