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#keyword in pin description, 36. See also
hashtags

@ symbol in pin description, 36, 124

[pinit] short code, 141

o/ ] o

account profile, Pinterest
accessing, 71, 168
bio, 32-33
editing, 31-34
e-mail preferences, 33
Facebook account, connecting to, 26, 53,
54-55
information in, 27
picture, 31-32
places to share, 58, 122
setting up, 28-31
tracking followers via, 168
Twitter account, connecting to, 26
accounts, e-mail, 25
accounts, Facebook
advantages of connectici: with Pinterest, 26
app authorization, 51-52, 56
completing Pinterest registration via,
26-27
connecting to, 26, 50
finding Pinterest members, 24, 25
Follow All option, 52-53
following friends, 50-55
integrating with Pinterest, 53, 55
inviting friends to join Pinterest, 50
liking boards, 116
limitations on connecting, 50
logging in via, 54
on multiple profiles, 53, 54-55
pinning images from, inability to, 144
pins, liking, 116-117

pins, sharing, 84, 88-89
Pinterest compared, 1, 6
promoting Pinterest page, 115
refreshing profile picture from, 32
social sharing plug-in, 138-140
timeline, integrating Pinterest into, 89, 115
accounts, Pinterest
for bloggers, 19
business, 19, 55
controlling, 25-26
for crafters, 12
creating, 17, 26-28
hacking, 26
hirin2 <omeone to run, 21-22, 25
multinie, 17, 18, 20-21
r.assword, changing, 54
cersonal, 18, 19, 20
preventing problems, 25-26
responsibility for, 20-22, 25
security, 26
for sole proprietors, 19
activities, Pinterest, 34, 95, 96-97
Add dialog box, 64
alerts, e-mail, 33-34
Alexa demographic data, 8, 9
Artwork, Pinterest, 117-118
@ symbol in pin description, 36, 124
avatars, 31-32
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bad behavior, online, 34, 130, 132, 155
Balsamic Watermelon Cubes pin, 177-178
beautiful pins, 129
beauty pins, 173
Bed and Breakfast bathroom pin, 174-175
behavior, Pinterest. See also tracking
Pinterest metrics
etiquette, 34-35, 132
inappropriate, 34, 130, 132
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Betty Crocker, board topics, 60
billboards, promoting Pinterest page on, 117
bio, profile, 32-33
Bitly link shortener, 120-121
bloggers, Pinterest accounts for, 19, 20
blogs
checking for Pinterest links, 57, 58
linking to, 32
promoting Pinterest page on, 106-107, 115
social sharing plug-ins, 138
statistics on pins, 134
Board Category field, 63
boards
about, 5, 35, 59
Betty Crocker, 60
business, on personal account, 18, 19, 20
business card topic, 11
categories, browsing, 63, 87
category selection, 63
changing to group, 69-70
cover photo, 72-74
creating, 63-64, 81, 96
creating initial, 29, 30
deleting, 76
deleting suggested, 29
description, 29, 64
editing, 75
editing name/description, 29
example, 6
filling with pins, 79
following, 37
General Electric Badass Machines board, 12
general-topic, 60
group, 64, 65-66, 69-70, 76-77
information sharing, 12
Lance Crackers, 60, 61
liking on Facebook, 116
Lilly Pulitzer retail store board, 14
Lindt Chocolate, 60, 61
Little Debbie Dessert Sushi, 12, 13
maintenance, 96
naming, 29, 61, 62, 63
pins, minimum number, 60
Pinterest For Dummies, 4
Pinterest Marketing For Dummies, 4
places to share, 58, 122

rearranging, 71-72
renaming, 62, 75
Scholastic, 13, 59
searching, 41
selecting for pins, 81
for self-promotion, 62
sharing on social networks, 116
Sony Electronics, 12, 13, 62
specific-topic, 60
suggested, 29
Today show’s peacock, 60
topics, 59-62
transferring to different account,
inability, 20
unfollowing, 28, 37
URLs, 62, 116
The Weather Ciiannel Personalities, 11, 12
bounce rate 105
brand aweareness, increasing, 9
brand ¢nthusiasts, 10, 153-154
Brana New Sony Products board, Sony
clectronics, 62
vranding images, 146-147
broadcast marketing, promoting Pinterest
page on, 117-118
broadcasting level of engagement,
124-125, 126
browsing
Everything, 45-46, 88
Gifts, 88, 93
Popular pins, 44, 45, 88, 127
Build-a-Bear Workshop accounts, 20-21
business accounts, Pinterest, 19, 55
business cards
board topic, 11
promoting Pinterest page on, 117, 119
businesses
benefits of Pinterest to, 6-7
goal setting, 9-10
identity, described, 17-18
on Pinterest, examples, 10
promotion, boosting, 10
sharing personality of, 6, 10-14
use of personal Pinterest accounts,
18, 19, 20
website, driving traffic to, 6, 9
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Cabot Cheese Pinterest account, 125, 126
Camibands pin, 181-182
campaigns, Pinterest marketing. See also
tracking Pinterest metrics
approach to, 153, 155, 158
goals, 156
measuring results, 156
Pin It to Win It, 1, 124, 156, 158-161
purpose, 119
successful, examples, 157-158
turn-offs, 155-156
Carr, Kelby, 1-4, 10
categories, board, 63, 87
CEOs, responsibility for account, 21-22
Chip It! web application, Sherwin-
Williams’s, 157-158
chocolate chip cookie recipe pin, 173-174
Clark, Maxine, 20, 21
clickable, making words, 36, 90-91
clicks, tracking, 112, 113, 115, 120
Clicky analytics program, 112, 163, 164,
166-167
clothing pins, 99, 173
Cold Brew Labs Pinterest app, 95-96 47
collaborative boards
about, 64
adding collaborators, 69-70
benefits, 70
creating, 69-70
ineffective, 65
inviting collaborators, 65
removing collaborators, 77
removing yourself from, 76-77
signup form, sample, 65-66
uses, 69
collage tool for cover photos, 74
collages, 146
color palette images, 158
comments
about, 100
benefits, 100, 128
for engagement, 124
following conversations on pins, 102

getting to, 128-129
from home page, 101
linking to content in, 100
negative, 132, 133, 155
offensive, 130, 132
from pin pages, 101-102
pins that encourage, 128-129
politeness, 100-101
process, 100-101
from search results, 101
self-promotion in, 100
time needed, 96
Compete demographic data, 8
complaints, handling; 132, 133, 155
confirmation e-maii, 22-23
Connect page, 112
content
already o Rinterest, finding, 133-135
encolvaguig better, 7
findiiig unexpected, 7
Coogle search for, 154
Luportance of good, 133
making easy to pin, 135-137
permalinks for, 136
quality, characteristics of, 97
types successful as pins, 98-100
contests, Pin It to Win It, 1, 124, 156, 158-161
controversial pins, 129
conversations in comments
about, 100
benefits, 100, 128
for engagement, 124
following conversations on pins, 102
getting to, 128-129
from home page, 101
linking to content in, 100
negative, 132-133, 155
offensive, 130, 132
from pin pages, 101-102
pins that encourage, 128-129
politeness, 100-101
process, 100-101
from search results, 101
self-promotion in, 100
time needed, 96
cool product pins, 99
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copyright
fair use standard, 15
Pinterest issues, 14, 34, 84
Pinterest policies, 15
reporting violations, 130, 149-151
resources on, 15
Copyright Complaint Form, 150-151
copyright symbol, typing, 149
cost, displaying on pins, 88, 92-93
cover photo, board, 72-74
craft pins, 98, 173
crafters, accounts for, 19
Crafty Mama of 4 linkups, 122
creating
accounts, Pinterest, 17, 26-28
boards, 29-30, 63-64, 81, 96
content, 126-127
group boards, 69-70
pins, 79-81, 83-84, 144
repins, 86-87
spreadsheets, 68
creativity, rewards of, 12, 59, 153, 158
crediting images, 34
custom Pinterest icons, 107
cute pins, 129

o) e

debates, heated, 130, 132
décor pins, 99, 158, 173

demographics of Pintercst-users, 8-9, 22

descriptions
board, 29, 64
image, 14
pin, 36, 124
design pins, 99, 158, 173
Digg, Pinterest compared, 5
Digg Digg social sharing plug-in, 138
DIY pins, 98, 127
Doctor Who pins, 99
domain, finding pins from, 88, 143, 154

oF o

e-blasts, promoting Pinterest page on,
112-115
Edit Board Cover button, 73

Edit Board screen, 75
e-mail
account for Pinterest, 25
alerts, 33-34
confirmation messages, 22-23
finding friends to follow, 55-57
Follow All option, 57
inviting collaborators, 69
notifications, 37, 102
preferences, setting, 33-34, 102
promoting Pinterest page, 112-115
emotional responses to pins, 127

employees, responsibility for account, 22, 25

engagement
barriers to, 123
benefits, 123
with customers, increasing, 6, 10-14
example ot pin, 125
impotitanrce, 123
levels, .24-126
picihods, 124
Ly Pinterest, 95
cngager level of engagement, 125-126
enthusiasts, brand, 10, 153-154
essential tasks, 96
etiquette, Pinterest, 34-35, 132
Etsy site, 181
evangelists, brand, 10, 153-154
event pins, 99
Everything stream, 45-46, 88

Excel spreadsheets, creating from forms, 68

Experian’s Hitwise blog, 8

ofF e

Facebook

advantages of connection with Pinterest, 26

app authorization, 51-52, 56

completing Pinterest registration via,
26-27

connecting to, 26, 50

finding Pinterest members, 24, 25

Follow All option, 52-53

following friends, 50-55

integrating with Pinterest, 53, 55

inviting friends to join Pinterest, 50

liking boards, 116
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limitations on connecting, 50
logging in via, 54
on multiple profiles, 53-55
pinning images from, inability to, 144
pins, liking, 116-117
pins, sharing, 84, 88-89
Pinterest compared, 1, 6
promoting Pinterest page, 115
refreshing profile picture from, 32
social sharing plug-in, 138-140
timeline, integrating Pinterest into, 89, 115
fashion pins, 99, 173
Fashionable Chocolate board, Lindt
Chocolate, 60, 61
File Upload dialog box, 85
finding unexpected content, 7
5minutesformom linkup, 122
flyers, promoting Pinterest page on, 119
Follow All option, 37, 39-41, 52-53, 57
Follow Me on Pinterest buttons, 57-58,
106-107
followed boards, 37
followed members. See also friends to
follow, finding prospective
about, 36
automatic selection, 28
boards, 37
browsing stream, 87
for engagement, 124
etiquette, 34
number, limitations oxn 415
process, 39-42
selecting members, 29, 38-39
unfollowing, 28, 49
via Facebook, 50-55
viewing, 47, 49-50
followers
about, 36
adding, 37, 96
buying, 38
e-mail notifications of new, 37
finding friends via, 47-48
finding potential, 105
following back, 37, 48, 49-50
gaining, 38
limitations on connecting to, 53-54

making name linkable, 36, 124
preparing for, 105
proportion of number following, 40, 48, 58
tracking, 168
viewing, 47
Followers page, 48
follower-to-following ratio, 40, 48, 58
following conversations on pins, 102
food pins, 98, 173, 177
form, Copyright Complaint, 150-151
forms, 65-68
Formsite.com, for collecting collaborators, 65
freelancers, responsibility for account, 20
friends to follow, finding prospective
e-mail contacts, 533-37
Facebook, 50-55
finding Evervtliing stream, 45-46
on Pinterest. 24
searciiny ior, 38-43
using categories, 42-44
via oxisting friends, 47-48
v followers, 48-50
via Popular pins, 42, 44-45
via social networks, 57
fun, importance of, 12

oG o

Game Day board, Betty Crocker, 60

General Electric Badass Machines board, 12

general-topic boards, 60

Get Pinspired linkup, 122

Gifts, 88, 93

Gifts.com contest, 160-161

glitches in Pinterest, 34

Gmail, searching for friends to follow,
55-57

Goodies page, 82

Google Adplanner, 8

Google Alerts, 7

Google Analytics, 9, 163-166

Google Documents, 65-68, 168-172

Google Forms, 66-68

Google image search, pinning images from, 34

Google search for Pinterest content, 154.
See also no-follow coding
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group boards
about, 64
adding collaborators, 69-70
benefits, 70
creating, 69-70
ineffective, 65
inviting collaborators, 65
removing collaborators, 77
removing yourself from, 76-77
signup form, sample, 65-66
uses, 69

o o

hacksplice tool for cover photos, 74
hairstyle pin, 176
handmade goods, sellers of, 19
Harry Potter light switch pin, 174-175
Harry Potter pins, 99
hashtags, 36, 90-91
He’s Quite Perfect pin, 176-177
Hitwise blog, 8
home page

about, 37

commenting from, 101

latest activity, viewing, 34

pinning to, 79
How to Frost a Cupcake pin, 179
How to Make a Clementine Candie pin,

179-180

how-tos, pins connected 2, 127, 179
HTML coding in bio, 32
humor pins, 99

o]e

icons, book, 3—-4
icons, Pinterest
custom, 107
follow me, 57-58, 106-107
print-friendly, 117
identity, choosing type, 17-19
images
board cover, 72-74
branding, 146-147

collages, 146
color palette, 158
company logos, 144
copyright violations, 130, 149-151
crediting, 34
cropping, 73
descriptions, 14
editors, 147-149
from Facebook, inability to pin, 144
finding URL for, 137
formats, 144
full-size, 15
interesting, characteristics of, 126-128
liking, 36
links to image, in<luding, 85-86
making easy to pin, 137
misuse of, handiing, 146-150
optimizing isr Pinterest, 143, 145-146
pinnarility, checking for, 144
pinncd, locations appearing, 35
pinaung, 6, 34, 35, 96, 124
Luining, blocking, 7, 14, 144, 149, 151-152
Pinterest logos, 57-58, 106-107, 117
of products, sharing, 13
quotes as, 98
reviewing, importance, 73
sample promotional, 84
text, adding to, 145
troubleshooting, 144
uploading, 32, 84-85
watermarking, 145-149
from websites, 81
in real life (IRL), promoting Pinterest page,
118-121
infographic pins, 99, 127
information sharing boards, 12
interests, specifying in profile, 28-29
interns, responsibility for account, 22
invitations
checking spam folder for, 23
for group collaborators, 69
issuing to friends, 24
mass, avoiding, 50, 56
methods for getting, 22
from Pinterest members, 24
requesting, 22-23
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starting account creation from, 27
via Facebook, 50
iPhone app, 95, 97
IRL (in real life), promoting Pinterest page,
118-121

° ] °

Jacques Torres’s Secret Chocolate Chip
Cookie Recipe, 173-174

Javascript code for making web content
pinnable, 135-137

joke pins, 99

.jpg image format, 144

oK o

Kotex marketing campaign, 157
Kraft’s e-mail newsletter, 112

o/ o

Lance Crackers boards, 60, 61
landing page for Pinterest promotion,
118,119

legal issues, Pinterest, 14-15
Lemons with a Pea artwork, 154
Like button, on pin page, 103
likes, Facebook, 116-117
likes, Pinterest

about, 36, 102

for engagement, 124

image, 36

as interaction, 102

process, 103

repins compared, 102

time needed, 96

tracking, 102, 168
Likes filter, turning on, 102
Lilly Pulitzer retail store board, 14
Lindt Chocolate, Fashionable Chocolate

board, 60-61

Lindt Chocolate identity, 17-18
link shortener tools, 120-121
linkups, 58, 122

linky posts, 58, 122
Little Debbie Dessert Sushi board, 12-13
logging in, 18, 54, 80
logos, image format of company, 144
logos, Pinterest
custom, 107
follow me, 57-58, 106-107
print-friendly, 117

ol o

MailChimp e-mail marketing company,
113-115
marketing on Pinterest. See also tracking
Pinterest metiics
approach to, 153,155, 158
goals, 156
measuririg y=sults, 156
Pin It to Win It, 1, 124, 156, 158-161
purpose, 119
successful, examples, 157-158
turn-offs, 155-156
JAartha Stewart Pinterest account,
124-125, 126
Mashable, as friend source, 58
measurement report, Pinterest, 168, 169
member view, of self-promotion, 34
members, Pinterest. See also followed
members; followers
determining which generate most
traffic, 163
finding specific, 88
invitations from, 24
removing from group boards, 77
searching for, 42
tagging in pins, 91-92
unfollowing, 28
mentions, 36, 124
metrics, tracking Pinterest
account promotions, 112-113, 115, 120
effectiveness, 164-166
followers, 168
importance, 168
information available, 163-164
likes, 102, 168
measurement report, 168-169
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metrics, tracking Pinterest (continued)
news, 7
on Pinterest site, 163
repins, 167-168
tools for, 112, 163-167
website referrals, 164-166
mobile phones, 95-97, 119

o\ o

names, selecting board, 61, 62
negative feedback, 132-133, 155
news boards, 12
news coverage on Pinterest, 7
newsletters, promoting Pinterest page on
e-mail, 112-115

Nielsen Wire, 8
no-follow coding, 7, 14
notifications

of form submission, 68

of new followers, 37

setting up, 102

o () o

outfit pins, 99, 173

outsourcing, Pinterest management,
21-22, 25

owner of business, responsiility for
account, 21-22

oo

Panera Bread contest, 159-160
password, changing, 54
peacock board, Today show, 60
peak Pinterest activity, timing, 96
people on Pinterest. See also followed
members; followers
determining which generates most
traffic, 163
finding specific, 88
invitations from, 24
removing from group boards, 77

searching for, 42
tagging in pins, 91-92
unfollowing, 28
permalinks, 79, 136
personal identity, 17-18
personal Pinterest accounts, 18-20
personality, sharing business, 6, 10-14
photos, board cover, 72-74
Photoshop Elements image editor, 147-149
picmarkr watermark tool, 145
picture, profile, 31-32
Pin Etiquette recommendations, 35. See
also etiquette, Pinterest
Pin It button
about, 36, 82
adding pins wiii:,-33-84, 96
adding via WordPress, 136-138
example display, 83
instaliing 62-83
plug-iis, 138, 141-143
for website, 30, 36, 135-137
Ly it button plug-in, standalone, 138,
141-143
Pin It Friday linkup, 122
Pin It to Win It marketing campaigns, 1,
124, 156, 158-161
Pin Me! linkup, 122
pin pages
commenting from, 101-102
features available on, 101
getting to, 101
optimizing images for, 145
pinboards
about, 5, 35, 59
Betty Crocker, 60
business, on personal account, 18-20
business card topic, 11
categories, browsing, 63, 87
category selection, 63
changing to group, 69-70
cover photo, 72-74
creating, 63-64, 81, 96
creating initial, 29, 30
deleting, 76
deleting suggested, 29
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description, 29, 64
editing, 75
editing name/description, 29
example, 6
filling with pins, 79
following, 37
General Electric Badass Machines board, 12
general-topic, 60
group, 64-66, 69-70, 76-77
information sharing, 12
Lance Crackers, 60, 61
liking on Facebook, 116
Lilly Pulitzer retail store board, 14
Lindt Chocolate, 60-61
Little Debbie Dessert Sushi, 12, 13
maintenance, 96
naming, 29, 61-63
pins, minimum number, 60
Pinterest For Dummies, 4
Pinterest Marketing For Dummies, 4
places to share, 58, 122
rearranging, 71-72
renaming, 62, 75
Scholastic, 13, 59
searching, 41
selecting for pins, 81
for self-promotion, 62
sharing on social networks, 116
Sony Electronics, 12-13, 62
specific-topic, 60
suggested, 29
Today show’s peacock; 60
topics, 59-62
transferring to different account,
inability, 20
unfollowing, 28, 37
URLs, 62, 116
The Weather Channel Personalities, 11-12
[pinit] short code, 141
pinning images
about, 35
for engagement, 124
etiquette, 34
Google image search, 34
process, 6
time needed, 96

pins. See also repins
about, 5, 35
commenting, characteristics that
encourage, 128-129
controversial, 129
creating from websites, 79-81, 83-84
creating manually, 144
creating to home page, 79
on deleted boards, 76
descriptions of, 36, 124
on domain, finding, 133-135
enhancing, 90-93
finding company-related, 154
finding interesting. C7-88
following conversations on, 102
interesting, chacacteristics of, 126-128
minimum pumuer per board, 60
pages, 101-102, 145
places tc share, 58, 122
popuiavity, 44
piice tags on, 88, 92-93
quality, characteristics of, 98
reporting offensive, 130-131
searching, 38-40
selecting board for, 81
self-promotional, recommended
maximum number, 79
sharing on social media, 88-89, 116-117
sources, finding, 135
tagging member names, 91-92
types of content, 98-100
uploading images as, 84-85
video, 83, 87
viewing statistics on, 127, 128
Pinterest
about, 5
benefits for business, 6-7
Facebook/Twitter compared, 1, 6
history, 1
popularity, 1, 6-7
Pinterest app, 95-97
Pinterest Block, 152
Pinterest For Dummies board, 4
Pinterest For Dummies (Carr), pins on, 155
Pinterest Marketing For Dummies board, 4
Pinterest Marketing For Dummies (Carr), 1-4
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Pinterest mobile, 95-96
Pinterest Profile Linkup for parents, 122
Pinterest recommendations on self-
promotion, 35
Pinterest search
boards, 41
commenting from results of, 101
for company-related pins, 154
members, 42, 88
pins, 38-40
using hashtags, 90
Pinterest sharing plug-ins, 137-141
Plemmons, Robin, 154
plug-ins
about, 144
for adding Pinterest link, 106, 108-112
pin blocking, 144, 152
Pin It button, 138, 141-143
Pinterest sharing, 137-140
RSS Widget, 108-112
social sharing, 137-140
Twitter, 138-140
watermark, 145
WordPress, 137-139
.png image format, 144
politeness, importance, 100-101
Polyvore fashion site, 99
pop culture pins, 99
Popular page, 44-45, 88, 127
Popular pins, repinning, 45

postcards, promoting Pinterest page on, 119

posts

links directly to, 79, 136

linky, 58, 122

on Pinterest, 7

places to share, 122

posting non-self-promotional, 34

sharing, 58, 122

tutorials, 127, 146, 179
#keyword in pin description, 36
power users, 155
prettified tool for cover photos, 74
Pretty Updo pin, 176
price tags on pins, 88, 92-93

print marketing, promoting Pinterest page

on, 117-119

prizes, contest, 159
product pins, successful types, 99

products, sharing images of traditional, 13
professionals, responsibility for account, 20

profile, Pinterest

accessing, 71, 168

bio, 32-33

editing, 31-34

e-mail preferences, 33

Facebook account, connecting to, 26,

53-55

information in, 27

picture, 31-32

places to share, 58122

setting up, 28-31

tracking followers via, 168

Twitter accourit, connecting to, 26
profile linkuys, 58, 122
promotiag page. See also campaigns,

Piaterest marketing

ciruiboards, 117

cwplog, 106-107, 115

1n broadcast marketing, 117-118

on business cards, 117, 119

clicks, tracking, 112-113, 115, 120

costs, 106

in e-mail, 112-115

landing page, 118-119

in linkups, 122

preparing for, 105

in print marketing, 117-119

with QR codes, 119

in real life, 118-121

on receipts, 119

on signage, 119

on smartphones, 119

on social networks, 115-117

on website, 106-107
promotion, self-

boards for, 62

in comments, 100

images, 84

limiting, 79

member view of, 34

Pinterest recommendations on, 35
promotion of business, boosting, 10



promotions, marketing. See also tracking
Pinterest metrics
approach to, 153, 155, 158
goals, 156
measuring results, 156
Pin It to Win It, 1, 124, 156, 158-161
purpose, 119
successful, examples, 157-158
turn-offs, 155-156
puzzle-style tool for cover photos, 74

ogo

QR codes, promoting Pinterest page
with, 119

QR Stuff code generator, 119-120

Quantcast demographic data, 8

quirky product pins, 99

quote pins, 98, 176-177

o R o

radio, promoting Pinterest page on, 117

Really Simple Social Facebook Twitter
Share Buttons social sharing plug-in,
138-140

rearranging boards, 71-72

receipts, promoting Pinterest page on, 119

recipe pins, 98, 173, 177

referrals, website, 163, 164-166

registration screen, Pinitorest, 27

Remember icon, 3

reminders to use Pinterest, 97

repins
about, 5, 36, 86, 102
buying, 38

creating, 86-87

for engagement, 124

finding pins for, 87-88

getting list of, 134

likes compared, 102
motivations for, 86

Popular pins, 45

time needed, 96

tracking, 167-168

viewing statistics on, 127, 128

reporting bad behavior, 132
results, tracking Pinterest
account promotions, 112-113, 115, 120
effectiveness, 164-166
followers, 168
importance, 168
information available, 163-164
likes, 102, 168
measurement report, 168-169
news, 7
on Pinterest site, 163
repins, 167-168
tools for, 112, 163-167
website referrals, 154-166
RSS Widget plug-in. 108-112
rude behavior, 34, 130, 132, 155

oS e

scheduling Pinterest activity, 96-97
Scaciastic boards, 13, 59
search, Pinterest

boards, 41

commenting from results, 101

commenting from results of, 101

for company-related pins, 154

members, 42, 88

pins, 38-40

using hashtags, 90
search engine optimization (SEO), 7, 14
search engines, use for Pinterest content,

7,14, 154

searching for friends to follow, 38-43, 55-57
searching Twitter for keyword Pinterest, 57
self-promotion

boards for, 62

in comments, 100

images, 84

limiting, 79

member view of, 34

Pinterest recommendations on, 35
SEO (search engine optimization), 7, 14
serendipity, Pinterest for fostering, 7
Share As Image tool, 98
Shareaholic, 6
Sharing is Caring social sharing plug-in, 138

Index ’ 93
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sharing pins as engagement, 124
sharing responsibility for Pinterest, 97
She Promotes linkup page, 122
Sherwin-Williams’s Chip It! marketing
campaign, 157-158
short codes, 141, 143
signage, promoting Pinterest page on, 119
signup form, sample group, 65-66
smartphones, 95-97, 119
Smoyz Creative marketing campaign, 157
social media. See also Facebook; Twitter
choosing for sharing plug-ins, 139
pins about, 127
Pinterest ranking in popularity, 1
prioritizing, 133
promoting page on, 115-117
sharing buttons recommended for, 138
social media company, using to manage
Pinterest, 21-22, 25
social media manager, responsibility for
account, 22
Social page, 118
social sharing plug-ins, 137-138
Social Sharing Toolkit social sharing
plug-in, 138
soldier with baby pin, 127-128
sole proprietors on Pinterest, 19-29
Sony Electronics boards, 12-15, &2
Sony on Sale board, Sony Electronics, 62
spam, 34, 132
specific-topic boards, 6¢
SpinPicks app, 95
spreadsheets
creating from forms, 68
in Google Documents, 169-172
Star Wars pins, 99
stores, promoting Pinterest page in, 118-121
StumbleUpon, Pinterest compared, 5
SurveyMonkey.com, for collecting
collaborators, 65
symbols, book, 3-4

oJ e

tagging member names in pins, 91-92
talker level of engagement, 125

Technical Stuff icon, 4
terminology, Pinterest, 35-36
Terms of Service, Pinterest, 14-15
text
adding to images, 145
pinning, 98, 176-177
themes, form, 68
time for Pinterest, 95-96
timeline, integrating Pinterest into
Facebook, 89, 115
times of peak Pinterest activity, 96
Tip icon, 3
Today show’s peacock board, 60
trackable links, 120-121
tracking Pinterest.inetrics
account promaiiens, 112-113, 115, 120
effectiveness, 164-166
followers, 58
impotitaice, 168
inforaizcion available, 163-164
likes, 102, 168
1casurement report, 168-169
news, 7
on Pinterest site, 163
repins, 167-168
tools for, 112, 163-167
website referrals, 164-166
traffic to business site, driving, 6, 9
trolls, 130, 132, 155
troubleshooting images not pinnable, 144
Tumblr, pinning images from, 34
tutorials
collage images for, 146
pins connected to, 127, 179
TWC (The Weather Channel) Personalities
board, 11, 12
Twitter
advantages of connection with Pinterest, 26
completing Pinterest registration via,
26-27
connecting to profile, 26
hashtags, differences from Pinterest, 90
limitations on connecting to, 50
plug-ins, 138-140
promoting Pinterest page on, 115
refreshing profile picture from, 32
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searching for keyword Pinterest, 57
settings for sharing plug-ins, 139
sharing pins on, 88-89, 116-117
tweeting a pin, 84

typeaparent page, 10, 58, 122

olf o

unfollowing boards, 37
unfollowing members, 28
updates, accessing, 34
URLs

in bio, 32

for boards, 62, 116

changes to, 62, 75

finding pins from, 88

for images, 137

linking to, 32, 120

pinning with, 79-81, 83-84

for pins, 116

Pinterest, finding, 116

shortener tools, 120-121
user profile, Pinterest

accessing, 71, 168

bio, 32-33

editing, 31-34

e-mail preferences, 33

Facebook account, connectiag tc, 26,

53-55
information in, 27
picture, 31-32
places to share, 58, 122
setting up, 28-31
tracking followers via, 168
Twitter account, connecting to, 26
username, Pinterest, 27, 88
users, Pinterest. See also followed
members; followers
determining which generates most
traffic, 163
finding specific, 88
invitations from, 24
removing from group boards, 77
searching for, 42
tagging in pins, 91-92
unfollowing, 28

oo

videos, 83, 87

violations of copyright, 130, 149-151

viral pins
about, 173
Balsamic Watermelon Cubes pin, 177-178
Bed and Breakfast bathroom pin, 174-175
Camibands pin, 181-182
chocolate chip cookie recipe pin, 173-174
Harry Potter light switch pin, 174-175
He’s Quite Perfect pin, 176-177
How to Frost a Cupcake pin, 179
How to Make a Clemmentine Candle pin,

179-180

Pretty Updo pin 176

visual sharirig cf business story, 6

o ([/ o

Warning icon, 3
Vzter Candle pin, 180-181
‘Watermark RELOADED plug-in, 145
watermarks, 145, 146-149, 174, 179-180
watermarktool.com watermark tool, 145
The Weather Channel (TWC) Personalities
board, 11, 12
websites. See also URLs
author, 10
checking for Pinterest links, 57
driving traffic to, 6, 9
embedding forms on, 68
finding from pins, 135
finding pins from, 88, 143, 154
making content easy to pin, 135-137
Pin It button, 36, 135-137
pinning images from, 81
pinning pages, 79-81, 83-84
promoting Pinterest page on, 106-107
referrals to, 163-166
statistics on pins to, 134
visitors from Pinterest, tracking
behavior, 164
wedding pins, 99
Whoopie Pie board, Betty Crocker, 60
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widget, adding Pinterest, 108-112
WordPress
adding Pin It button, 136-138
adding Pinterest using, 106, 108-112
blocking pinning on, 152
dashboard, accessing, 141
plug-ins, 137-139
watermark tools for, 145
Wurm, Michael, 155
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Xerri, Holli, 181

oyo

Yahoo! Mail, searching for friends to
follow, 55-57

o/ o

Zoomsphere, as friend source, 58



