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A
Acceptable personal use policies, 

131–134
Acquisition 2.0 (GSA), 104, 107fi g
Administration workgroup, 141–142
Alpha geeks, 20
Amber Alert on Facebook (2010), 3
Amtrak power outage (2010), 8
Apps for Democracy, 25, 26fi g
Apps for the Environment, 25
Arab Spring (2011), 5, 29, 63
Arizona’s iMesa program, 152
Asymmetric follower model, 63
@mention tweets, 64
@reply tweets, 64
@Th eirAccountName Twitter service, 64
Audiences: respecting your, 125; social 

media strategy to build your, 100–101; 
social media to identify and build your, 
98–101

B
Barcamps (unconferences), 20
BART (San Francisco’s Bay Area Rapid 

Transit) foursquare badges, 160, 161fi g

BetterBuy project wiki, 79, 81fi g, 104, 
107fi g

Bit.ly, 67
Blogger, 56
Blogs: Bill Schrier on disclaimer for 

personal use of, 136fi g; commenting 
and threaded discussion features of, 
51–52; crowdsourcing on, 104, 106, 
149–155t; description and functions 
of, 49; government website integrated 
with, 9, 11fi g, 49, 51; Greenversations 
blog (EPA), 56, 57fi g; NARA’s Records 
Express, 160; Portland Water Bureau’s 
Water Blog, 49, 50fi g; posting policies 
and rules for your, 52–53; Preparedness 
101: Zombie Apocalypse (CDC), 49, 
51fi g; Quick Start Guide on, 56–57; tips 
for drawing in participation on, 53; 
Th e Ventura City Manager Blog, 52–53, 
54fi g–55fi g.  See also Microblogging

Boehner, John, 147
Boynton Beach (FL) Police Department 

case study: background of the, 88–89; 
BBPD live web chat, 91; building trust 
via, 84, 88–92; cross-promotion with 

I N D E X

Page references followed by fi g indicates an illustrated fi gure; followed by t indicates 
a table.
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COPS (TV show), 91–92; Facebook 
page of BBPD, 91; outcomes of social 
media use by, 90

Branding: FCC Connect’s social media, 
115fi g; Nebraska’s Social Media 
Guidelines for, 113, 114fi g; social media 
policy for, 112–113

Broviak, Pam, 137–139

C
Case studies: Boynton Beach (FL) Police 

Department, 84, 88–92; City of 
Edmonton (Canada), 28–29; Dustin 
Haisler on the City of Manor’s social 
media use, 162–163; GovLoop.com, 
17, 39t, 43, 44fi g–46; Pam Broviak’s 
personal social media use, 137–139

CDC_eHealth tweet, 66fi g
Centers for Disease Control and 

Prevention (CDC): CDC_eHealth 
tweet from, 66fi g; Preparedness 101: 
Zombie Apocalypse blog by, 49, 51fi g

Challenge.gov, 150, 151fi g, 152fi g
Charlotte (NC) Fire Department website, 

43fi g
Cisco, 31
Citizen scientists, 9
Citizens: blogging to, 9, 11fi g, 49–57; City 

of San Jose ‘s Wikiplanning with, 76, 
90fi g; direct citizen service business 
units workgroup for working with, 
143–144; microblogging to, 59–69; 
USGS tracking of tweets during 
earthquakes by, 9; wikis for sharing 
and collaboration with, 76, 79. See also 
Democratizing democracy

City of Edmonton (Alberta, Canada) case 
study, 28–29

City of Hampton (Virginia), 99
City of Manor (Texas), 162–163

City of Mesa (Arizona), iMesa program, 
152

City of Reno (Nevada): Kristy Fifelski’s 
Twitter personal account, 135fi g; 
personal use disclaimer policy of 
the, 134

Claggett, Janet, 135fi g
Collaboration: democratizing democracy 

through social media, 24–25; as 
Government 2.0 foundation, 24–25; on 
joint creation of content, 9, 11

Commenting: blog feature of, 51–52; 
e-mail comments left  on government 
websites, 7–8; ensuring online 
netiquette by setting policies on, 
121–126

Commenting policies: Nebraska 
Information Technology Commission 
best practices for, 125–126; posted 
on blogs, 51–52; suggested rules for, 
122–125; Th e Ventura City Manager 
Blog, 52–53, 54fi g

Commenting policy rules: 1: shared 
commenting policy defi ning 
expectations of online discussion, 122, 
123fi g; 2: online communication should 
adhere to face-to-face etiquette, 122–124; 
3: accept and respond positively to 
diff erent points of view, 124–125; 4: 
respect your audience, 125

Communication: comparing 
traditional and social media, 7–12t; 
connectiveness as facilitating, 31–32; 
democratizing democracy through 
social media, 25–26; as Government 
2.0 foundation, 24, 25–26; social media 
policy for Facebook two-way, 116

Community: democratizing democracy 
through social media, 27; as 
Government 2.0 foundation, 24, 27
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Community building tactic: description of 
the pull, 103–104; town hall meetings 
as, 40, 41fi g, 104, 105fi g

Community Internet Intensity Map “Did 
you feel it?” (USGS), 156, 157fi g

Connectiveness: facilitating 
communication through, 32; social 
media increasing, 32–33; 24/7 access 
through, 33

Content: developing of fi rst-generation 
government websites, 8, 9fi g; social 
media policy ensuring accessibility 
of, 117–118; social media policy on 
keeping records and collecting public 
information, 119–121; social media 
policy on setting, 116–117; social 
media tool capability for joint creation 
of, 9, 11; using plain language for 
online, 118; Wikipedia’s “democratic,” 
73.  See also Social media

Controlled experiments workgroup, 
145–146

CrimeReports.com, 20, 22fi g
CrisisCommons wiki, 76, 77fi g
CrisisCommons.org, 20
Crowdsourcing: local, state, and federal 

examples of, 155t; location-based 
services channel for, 155–160fi g; 
open innovation platforms for 
idea, 149–155t; RFPs (requests for 
proposals), 104, 106

D
Davie, Mary, 79, 104, 107fi g
Democratizing democracy: Chris Moore 

on the power of social media for, 
28–29; collaboration function of social 
media for, 24–25; communication 
function of social media for, 25–27; 
community function of social 

media for, 27; how social media in 
government facilitates, 23; mingling 
function of social media for, 24; town 
hall meetings, 40, 41fi g, 104, 105fi g.  See 
also Citizens

Digital natives, 32–33
Direct citizen service business units 

workgroup, 143–144
Disclaimers: Bill Schrier on blog account, 

136fi g; Janet Claggett on using, 135fi g; 
Kristy Fifelski on using, 134–135fi g; 
social media policies on personal use 
of, 134

E
E-discovery rules, 119
E-government services (early 2000s), 106
Earthquake tweets (USGS tracking), 9
Economic development and tourism 

workgroup, 143
Edmonton (Alberta, Canada), 28–29
Encyclopaedia Britannica, 73
EPA. See U.S. Environmental Protection 

Agency (EPA)
ExpertNet Wiki, 76, 78fi g

F
Facebook: Amber Alerts as opt-in 

newsfeed by, 3; communication 
functions of, 37; crowdsourcing on, 
104, 106, 149–155t; global growth of 
users on, 31, 38; government agencies’ 
presence on, 19, 33; government 
website integrated with, 9, 11fi g; live 
town hall meeting held on, 40, 41fi g; 
location-based service of, 155–156; 
National Association of State Chief 
Information Offi  cers (NASCIO) policy 
on use of, 113; originally devised 
for college students, 4; overview of 
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government use of, 39t; Questions 
function of, 40; San Francisco’s 
Service Request System on, 106, 
108fi g; social media policy for two-
way communications on, 116; social 
search engine function of, 38, 67; 
sophisticated networking tools of, 33; 
Virginia State Police (VSP) Amber 
Alert [2010] on, 3

FCC Connect’s social media branding, 
115fi g

Federal Plain Language Guidelines, 118
Federal Web Managers Council 

(GSA), 84
#FF (#Follow Friday) tweets, 65, 67fi g
Fifelski, Kristy, 134–135fi g
Financial costs workgroup, 144–145
Fletcher, Dave, 35
Foursquare: NARA’s landing page on, 

159fi g; NARA’s “Walk with the 
Presidents on Foursquare,” 156, 158, 
160fi g; NASA Explorer Badge and 
“I Voted 2010” Badge, 158fi g; San 
Francisco’s Bay Area Rapid Transit 
(BART) badges, 160, 161fi g

Freedom of Information Act (FOIA), 119
Fugate, Craig, 1
Future of social media: Dustin Haisler 

on the City of Manor, Texas, and the, 
162–163; location-based services, 
155–160fi g; open innovation platforms 
for idea crowdsourcing, 149–155t; 
virtual worlds, 160–162

G
Google: daily searches enabled by, 32; 

more Facebook searches (2011) than 
on, 38; overview of government use 
of, 39t

Go.USA.gov, 67

Government: historic authority of, 
13; how technology has improved 
communication with, 13–15; 
traditional one-way communication 
with, 13.  See also White House

Government 2.0: barcamps 
(unconferences) by, 20; collaboration, 
communication, and community 
foundation of, 24–27; description of, 
5, 34; drivers of social media adoption 
by, 31–34; future social media use by, 
149–163; matrix for matching social 
media tools to the needs of, 84, 85fi g, 
166; Open Government memo (2009) 
mandate for, 17–18, 34, 76; origins of, 
17; social media for democratizing 
democracy, 23–29; summary of social 
networking services used by, 38, 39t; 
terms of service agreements (TOS) 
used by, 18; two-way collaborative 
communication developed by, 20–22fi g.  
See also Social media

Government agencies: branding your, 
112–113, 114fi g–115fi g; Facebook pages 
set up by, 19, 33; future social media 
use by, 149–163; matrix for matching 
social media tools to the needs of, 84, 
85fi g, 166; microblogging to distribute 
mission-relevant information by, 59; 
personal versus professional social 
media use by employees of, 129–139; 
recommendations for getting the most 
out of social media for your, 165–168; 
rolling documents on social media 
strategy by, 95; social media policy 
for “branding” your, 112–113, 114fi g; 
social media tactics for, 103–108fi g; 
social media that support the mission 
of, 96–98; social media used to identify 
and build audiences of, 98–101; social 
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networking presence by, 19; step-by-
step guide for Twitter administration 
by, 63–69; tweets sent by, 59; two-
way collaborative communication 
developed by, 20–22fi g

Government & Social Media Wiki, 84, 
87fi g

Government websites: blogs integrated 
with, 9, 11t, 49, 51; content 
development of fi rst generation of, 8, 
9fi g; e-mail comments left  on, 7–8; 
future social media applications to, 
149–163; HowTo.gov, 84, 86fi g; social 
media sites integrated into, 9, 11t

GovLoop.com: creation of, 17; description 
and functions of, 43, 44fi g; as 
networking tactic, 104; overview of 
government use of, 39t; Steve Ressler 
on the story of, 43, 45–46

Greenversations blog (EPA), 56
Greeves, Bill, 9

H
Haisler, Dustin, 162–163
Hampton (Virginia), 99
Harford County’s innovation portal, 152, 

154fi g
#hashtags. See Twitter #hashtags
Health Data Palooza, 25
HowTo.gov website, 84, 86fi g
H/T or HT (head tip or heard through) 

tweets, 63
Human resources and workforce 

development, 143
Hyperlinks, 71

I
Information: Freedom of Information Act 

(FOIA) governing, 119; how social 
media has changed communication 

of, 8–9; microblogging to distribute 
mission-relevant, 59–69; RT 
(retweeting) of, 63; social media 
channels as adding new outlets for, 
9, 10, 11fi g; social media policies on 
keeping records and collecting, 119–121; 
social media tactic for education and 
sharing, 103, 104fi g; wikis used to 
share, 74–81fi g

Information technology workgroup, 142
Internet: Google search engine for the, 32, 

38, 39t; as primary daily news resource, 
4; social search engines for the, 38, 
67–68

Internet & American Life Project 
(Pew Research Center), 60

J
Japanese earthquake (2011), 4

K
Kundra, Vivek, 17

L
Law enforcement: Amber Alert Facebook 

page, 3; Boynton Beach (FL) Police 
Department case study on, 84, 88–92

Lee, Ed, 106
Legal counsel workgroup, 142
Library of Congress Twitter Archive, 

18, 19
Limited public forums, 124
LinkedIn: communication functions of, 

37; communities of, 4; description and 
functions of, 43; government website 
integrated with, 9, 11fi g; overview of 
government use of, 39t; U.S. Navy 
policy on personal use of, 131

Live town hall meetings: community 
building through, 104, 105fi g; 
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democratizing democracy through 
using Facebook for, 40, 41fi g

LiveJournal, 49
Location-based services: BART (San 

Francisco’s Bay Area Rapid Transit) 
foursquare, 160, 161fi g; crowdsourcing 
using, 155–160fi g; NARA (U.S. 
National Archives and Records 
Administration), 156, 158fi g–160fi g

Los Angeles Fire Department (LAFD) 
Twitter Updates and Alerts, 60, 61fi g

M
Th e Machine Is Us/ing Us (YouTube video), 8
MediaWiki, 73
@mention tweets, 64
Mergel, Ines, 9
Microblogging: description of, 59; Los 

Angeles Fire Department (LAFD) 
Twitter Updates and Alerts, 60, 61fi g; 
Quick Start Guide for, 69; Roanoke 
County Public Library Twitter Updates, 
60, 62fi g; snowballing exchanges of 
Twitter, 59–60; step-by-step guide 
for Twitter administration of, 63–69; 
used to distribute mission-relevant 
information, 59. See also Blogs; Twitter

Middle East Arab Spring (2011), 5, 29, 63
Millennials: description of, 32; as digital 

natives, 32–33
Mission statements: EPA example of, 

96–97fi g, 98; matrix for matching social 
media tools to, 84, 85t, 166; social 
media strategy that supports your, 
96–98

Moore, Chris, 28–29
MuniGov 2.0, 17, 161
MySpace: communication functions of, 37; 

originally devised for teens, 4; overview 
of government use of, 39t

N
NARA. See U.S. National Archives and 

Records Administration (NARA)
National Association of State Chief 

Information Offi  cers (NASCIO), 18, 
113

National Center for Missing & Exploited 
Children, 3

National Oceanic and Atmospheric 
Administration (NOAA), 20

Nature study (2005), 73
Navy Command Social Media Handbook, 

110, 111fi g
Nebraska’s Social Media Guidelines, 113, 

114fi g
Netiquette: Nebraska Information 

Technology Commission’s best 
practices for, 125–126; social 
media commenting policy for, 
121–125; State of Utah’s guidelines 
on, 122

Networking tactic: description of, 104; 
GovLoop.com used as, 17, 39t, 43, 
44fi g–46

New York City’s chief digital offi  cer, 33
NOAA-Weather Channel 

“collaboration,” 20
NYC Simplicity, 152, 153fi g

O
Obama, Barack: live town hall meetings 

held by, 40, 41fi g, 104, 105fi g; Open 
Government memo (2009) by, 17–18, 
34, 76

Offi  ce of Citizen Services and Innovative 
Technologies (GSA), 84

Offi  ce of Science and Technology 
Policy, 76

OH (OverHeard) tweets, 64
Open Diary, 49
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Open Government memo (2009), 17–18, 
34, 76

Open innovation platforms: Challenge.
gov, 150, 151fi g, 152fi g; description 
and function of, 150; examples of 
government use of, 152–155t; Harford 
County’s innovation portal, 152, 154fi g; 
for idea crowdsourcing, 149–150; NYC 
Simplicity, 152, 153fi g

OpenStreetMap, 74
Open311 movement, 20, 21fi g

P
PageFreezer, 119
PBworks, 73
Personal social media use: the blurring 

of lines between professional and, 
130–131; examining professional vs., 
129–130; Pam Broviak’s case study on, 
137–139; setting acceptable use policies 
for, 131–134; State of Michigan’s 
personal use policy, 132–133; summary 
review of recommendations for, 139; 
using disclaimers and IDs on personal 
accounts, 134–136

Pew Research Center’s Internet & 
American Life Project, 60

Phillips, Macon, 120, 121fi g
Plain Language Action and Information 

Network (PLAIN), 118
Portland Water Bureau’s Water Blog, 49, 50fi g
Preparedness 101: Zombie Apocalypse blog 

(CDC), 49, 51fi g
Public information and marketing 

workgroup, 142–143
Pull tactic, 103–104

Q
QR-code program (City of Manor, 

Texas), 162

Quick Start Guide: for blogs, 56–57; for 
microblogging, 69; for using social 
networking services (SNS), 46–47; for 
wikis, 82

R
Rainie, Lee, 60
Reaction Grid, 160
Really Simple Syndication (RSS) feeds, 

56, 144
Record keeping: City of Reno (Nevada) 

policy on, 120–121; social media 
policies for, 119–120

Records Express blog (NARA), 160
@reply tweets, 64
Respecting your audience, 125
Ressler, Steve, 43, 45–46
Retweeting (RT), 63
Roanoke County (VA) Public Library 

Twitter Updates, 60, 62fi g
Robach, Joseph, 124
RT (retweeting), 63
Ruller, Dave, 53, 55fi g

S
San Francisco’s Service Request System 

(Facebook), 106, 108fi g
Schrier, Bill, 136fi g
Science Wednesday post (Greenversations 

blog), 56, 57fi g
Second Life, 160, 161
SeeClickFix, 20
Slater, Stephanie H., 88–92
SlideShare, 9, 11
Social media: Amtrak power outage (2010) 

responses through, 8; Boynton Beach 
(FL) Police Department building trust 
via, 84, 88–92; comparing traditional 
media and, 7–12t; democratizing 
democracy through, 23–29; description 
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of, 4; developing strategies for using, 
95–101; expansion into everyday life, 
4–5; implementation of strategy and 
tactics for using, 141–146; integration 
into government websites, 9, 11t; 
personal versus professional use 
of, 129–139; public sector future 
of, 149–163; recognizing (and 
minimizing) costs of using, 144–145; 
recommendations for getting the most 
out of, 165–168; role of in Arab Spring 
(2011), 5; tactics for using, 103–108fi g.  
See also Content; Government 2.0; 
Technology

Social media ambassadors, 144
Social media drivers: connectedness as, 

31–32; cost reductions through social 
media tools as, 33; expectations of 
digital natives as, 32–33; summary 
of, 34

Social Media Guidelines (Nebraska), 113, 
114fi g

Social media policies: for branding to 
establish “corporate” identity, 
112–113, 114fi g; defi ning 
organizational responsibility through, 
110, 112; ensuring accessibility of 
social media content, 117–118; 
focusing on providing clear guidance, 
109–110; for legitimate business 
purposes only, 109; growing need for 
social media strategy and, 95–96; on 
keeping records and collecting public 
information, 119–121fi g; listing of 
all acceptable platforms as part of, 
113; Navy Command Social Media 
Handbook, 110, 111fi g; Nebraska’s 
Social Media Guidelines example of, 
113, 114fi g; on posting a blog, 52–53; 
on setting a content and information 

approval process, 116–117; on setting 
acceptable personal use, 131–134; 
on setting commenting policy and 
ensuring online netiquette, 121–126; 
on using plain language online, 118; 
on using social media for two-way 
communications, 116; summary review 
on recommendations for, 126–127; Th e 
Ventura City Manager Blog comment 
policy, 52–53, 54fi g

Social media strategy: building your 
organization’s audiences with, 
100–101; focusing on mission 
support, 96–98; growing need for 
policies and, 95–96; identifying your 
organization’s audiences using, 98–100; 
implementation of, 141–146; rolling 
documents on, 95; summary review of 
recommendations for, 101

Social media tactics: citizen participation 
and engagement through 
community building, 103–104, 
105fi g; implementation of, 141–146; 
information and education, 103, 
104fi g; networking, 104, 106, 107fi g; 
transactional, 106, 108fi g

Social media tools: approaching with 
cautious optimism, 165–166; begin 
with controlled experiments on 
using, 167; and being willing to lose 
control of content, 166; Boynton 
Beach (FL) Police Department use of, 
88–92; choosing the right, 83–92; cost 
reductions through sophisticated, 33; 
creating a team approach to using, 
166–167; do your homework on, 166; 
guiding your people in the use of, 
167; keeping the conversation going 
on using, 168; matrix for matching 
government needs to, 84, 85t, 166; 
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never become complacent in using, 
167–168; Really Simple Syndication 
(RSS) feeds, 56, 144; resources on 
using, 84, 86fi g, 87fi g; URL shorteners, 67

Social networking services (SNS): 
description and functions of, 37–38; 
the downside of, 40, 42; government 
use of the best-known, 38, 39t, 41fi g; 
keeping the conversation going 
function of, 42–44fi g; Quick Start 
Guide to using, 46–47

Social search engine: Facebook function 
as a, 38, 67; Twitter function as a, 
67–68

Socialtext, 73
State of Michigan’s personal use policy, 

132–133
State of Utah’s netiquette guidelines, 122
Strategic Master Plan for Information 

Technology 2011–2013 (Mississippi 
Department of Information 
Technology Services), 113

Sunshine laws, 119

T
Technology: expansion and use of, 31; 

how government communication has 
improved with, 13–15.  See also Social 
media

Terms of service agreements (TOS), 
18, 113

Text messages, 31
@Th eirAccountName Twitter service, 64
TinyURL.com, 67
Tourism and economic development 

workgroup, 143
Town hall meetings: community 

building through, 104, 105fi g; 
democratizing democracy through 
Facebook, 40, 41fi g

Traditional media: comparing social 
media and, 7–12t; description of, 7

Transactional social media tactic: 
description of, 106; San Francisco’s 
Service Request System on Facebook 
as, 106, 108fi g

“Transparency and Open Government” 
memo (2009), 17–18, 34, 76

TweetDeck, 63
Tweets: Arab Spring (2011) and role 

of, 5, 29, 63; average number sent 
daily, 31; CDC_eHealth, 66fi g; EPA 
informational update, 103, 104fi g; 
EPA tweet including @mentions 
and #hashtag, 66fi g; #FF (#Follow 
Friday), 65, 67fi g; H/T or HT (head 
tip or heard through), 63; Library of 
Congress Twitter Archive, 18, 19fi g; 
Los Angeles Fire Department (LAFD) 
Twitter Updates and Alerts, 60, 61fi g; 
@mentions, 64; OH (OverHeard), 64; 
@replies, 64; Roanoke County Public 
Library Twitter updates, 60, 62fi g; RT 
(retweeting), 63; sent by government 
agencies, 59; snowballing exchanges of, 
59–60; USGS tracking citizen tweets 
during earthquakes, 9

Tweettake, 119
24/7 access attitudes, 33
Twitter: Amtrak power outage (2010) 

communication through, 8; Anthony 
Wiener’s inappropriate pictures on, 
95; Arab Spring (2011) and role of, 
5, 29, 63; asymmetric follower model 
employed by, 63; Chris Moore on City 
of Edmonton (Alberta, Canada) use 
of, 28–29; crowdsourcing on, 104, 
106, 149–155t; government website 
integrated with, 9, 11fi g; Janet Claggett 
personal account disclaimer on, 135fi g; 
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Japanese earthquake and tsunami 
(2011) responses on, 4; Kristy Fifelski’s 
personal account disclaimer on, 135fi g; 
Library of Congress Twitter Archive, 
18, 19fi g; location-based service of, 156; 
Los Angeles Fire Department (LAFD) 
updates and alerts on, 60, 61fi g; Macon 
Phillips’s account on, 120, 121fi g; 
used as parallel publishing stream, 
59; social media policy for two-way 
communications on, 116; social search 
engine function of, 67–68; step-by-step 
guide for administration of, 63–69; @
Th eirAccountName, 64; USGS tracking 
of citizen tweets during earthquakes, 9; 
White House Twitter account, 69.  See 
also Microblogging

Twitter #hashtags: description of Twitter, 
64–65; EPA tweet including @mentions 
and, 66fi g; #FF (#Follow Friday) 
update, 65, 67fi g; #gov20 and #opengov, 
64; trending topics created from 
popular, 65

Twitter love, 65

U
URL shorteners, 67
U.S. Army’s Tactics, Techniques, and 

Procedures (TTP) wiki, 76
U.S. Department of Health and Human 

Services (HHS), 25
U.S. Environmental Protection Agency 

(EPA): Apps for the Environment, 25; 
Greenversations blog of the, 56, 57fi g; 
mission statement of the, 96–97fi g, 
98; social media tactics for sharing 
information and education, 103, 
104fi g; social media used to identify 
audiences of the, 98–100; strategic 
communication and interaction 

objectives of the, 99t; tweet including @
mentions and #hashtag, 66fi g; Twitter 
accounts hosted by, 67; Twitter list for 
EPA region 9, 68fi g; Twitter update by, 
104fi g

U.S. Federal Communications 
Commission (FCC Connect’s social 
media branding), 115fi g

U.S. General Services Administration 
(GSA): BetterBuy project wiki of 
the, 79, 81fi g, 104, 107fi g; Challenge.
gov created by, 150, 151fi g, 152fi g; 
Federal Web Managers Council of, 
84; GovLoop.com used to discuss 
Acquisition 2.0 eff ort by, 104, 107fi g; 
HowTo.gov website by, 84, 86fi g; Offi  ce 
of Citizen Services and Innovative 
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