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building process 69
components 80–82
example 94–95
literature review and 80
managerial knowledge 96
need for 69

Theoretical sampling 297–298, 374
Theoretical saturation 297–8
Theory 81–2
Theory triangulation 385
Theses 40
Thurstone Equal Appearing Interval Scale 154
Time horizon of study 119–20
Time series design 244–5
Title 396, 397
Tolerance value 353
Trace measures see Unobtrusive measures
Training

interviewers 189
projective tests 185–6

Treatment 230
Triangulation 385
True experimental designs 245–9
double-blind studies 248–9
ex post facto designs 245, 249
pretest and posttest experimental and control group

design 245–6, 248
Solomon four-group design 246–8

Two-way ANOVA 358
Type I errors 336–7
Type II errors 296, 337

Unbiased questions 191–2
Units of analysis 116–19, 373
countries 118–19
divisions 118
dyads 116, 117
groups 116–17, 118
individuals 116, 117
industries 118

Univariate statistical techniques 338
Unobtrusive measures 183–4
Unpublished manuscripts 40
Unrestricted probability sampling 270, 275
Unstructured interviews 37, 186–8, 189,

196
Unstructured observational studies 214

Validity 158–61
checking 327
concurrent validity 159, 160
construct validity 160–1
content validity 158–9, 160
convergent validity 160, 327
criterion-related validity 159, 160, 327
discriminant validity 160, 327
establishing 160–1
experimental design and 242–51
external see External validity
face validity 159, 160
factorial 327
factors affecting 235–41, 242
field experiments 234–5
forms 158
internal see Internal validity
lab experiments 233–4
meaning 157
predictive validity 159, 160
qualitative research 384–5
questionnaires 205
Solomon four-group design and 247–8
trade-off 235
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Variables
contaminating 229, 231–3
continuous 70
definition 80, 81
dependent 70–1, 79, 81
descriptive studies 105–6
discrete 70
dummy 351–2
frequencies 313–15, 328–9
independent see Independent variables
managerial knowledge 96
meaning 69–70
measurement of see Measurement of variables
mediating 77–9, 81, 84, 85
moderating see Moderating variables
operationalization see Operationalization of variables
relationships between 81, 319–22

types 70–80
visual summaries 311, 313

Variance 317–18, 328
Variance inflation factor (VIF) 353
VCS see Voice capture system
Videoconferencing 182
VIF see Variance inflation factor
Visual aids

interviews 188–9
presentations 403–4

Visual summaries, variables 311,
313

Voice capture system (VCS) 195

Wilcoxon signed-rank test 342–3
Word association 216
Written reports see Research reports
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