
Index
• Symbols and Numerics •
#1 positions, myths about, 388–389
+1 button, using in Google, 351–352
301 redirects, use of, 311, 408–410. See also 

redirects
“ (quotation marks), using with search 

terms, 52

• A •
access logs, looking at, 88–89
AdBrite Web site, 330
“add url” keyword, searching for, 324–326
Adobe Flash, navigation created by, 

143–144
AdPro submission service, 241
advertising

considering, 328
placement, 81

advertising pages, explained, 171–172
“advertorial” services, using, 184
AdWords account, signing up for, 95
affi liate pages, explained, 171–172
aging delay, explained, 60–61
Alexa toolbar, assessing traffi c with, 

403–404
algorithmic search results, explained, 14
algorithms, use in spiders, 10
ALT text, using with images, 123–124
AltaVista, 18
Amazon

books pages, 68
direct traffi c, 68
fees for products, 273
Fulfi llment By Amazon service, 273
usefulness of, 67, 69
working with, 272–273

anchor text
creating, 310–312
explained, 299–300

announcement sites, submitting to, 315, 
318–319

AOL, Inc., search statistics, 16
AOL Shopping service, 269
AOL.com, described, 17
Article Dashboard Web site, 191
article libraries, contributing to, 336–337
article sites

Examiner.com, 338
high-value, 338–339
Knol, 339

articles, writing for syndication, 337–338
Ask Local local-search system, 213
Ask Network, search statistics, 16
Ask.com

described, 17
product index, 266
response to search engine tricks, 178

Ask.com & Pronto product index, 262
ASP script, explained, 112
association sites, contacting, 317–318

• B •
backlinks. See also links

getting, 295–296
importance of, 287–288

BackRub homepage, 286
Baldwin, Micah, 136
BBS (bulletin board systems), using, 199
Become shopping service, 269
Best-Price shopping service, 269
Bing

described, 17
Local Search local-search system, 213
response to search engine tricks, 178
search statistics, 16
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416 Search Engine Optimization For Dummies, 5th Edition 

Bing (continued)
search syntax, 36
SEO Tips, staying updated with, 395
Shopping product index, 262, 265–266
submitting links to, 230–231
Webmaster area, 234

BizRate & Shopzilla product index, 262
BizRate product index, 267
blog spam

explained, 200
stopping, 340–341

Blogger Web site, 200
blogs

Blogger, 200
selling links on, 340
using, 185, 199–200
WordPress, 200
working with, 327

body text, adding, 124–125
<BODY> tags, adding to HTML and 

frames, 139
bold words, examining, 53
bot, defi ned, 10
Brafton content management, 184
Brafton syndication service, 194
broken links, checking for, 402–403. See 

also links
browser instructions

CSS (Cascading Style Sheets), 111
examples of, 111
running scripts, 111

browser tools, gathering, 21–22
browser-side instructions, using with Web 

pages, 112
bulletin board systems (BBS), using, 199
business listing

adding to local search, 213–217
posting “live” to, 217

BuyCheaper shopping service, 269

• C •
cached pages, opening, 35
CatalogCity shopping service, 270
Chaney, Paul, 352
CIA’s Electronic Reading Room Web site, 191

classifi ed-ad sites
Alexa rankings, 271
Craigslist, 271
explained, 261

click here links, avoiding, 47–48
clients, reaching, 63–64
client-side instructions, using with Web 

pages, 112
cloaking

explained, 158, 173–176
versus redirecting, 173
“valid” form of, 176

.com domain name, using, 109–110
company names, using on pages, 128–129
Compete Browser Extension, described, 22
competition

fi nding links to, 321
getting “gut feel” for, 52–54
importance of, 54
PPC ads, 52

competitors’ ranking, understanding, 54
comScore statistics

number of searches, 259
top search sites, 16
use of search engines in 2011, 15

Contact Us page, putting location in, 
210–211

content. See also OPC (Other People’s 
Content); Web pages

bias toward, 124
controlling, 59
creating, 180–181
creating large amounts of, 63
defi ned, 179
duplicated, 200–201
freshness of, 81–82
giving away, 327
management companies, 184
paying for writing of, 183–184
product reviews, 182
showing bias for, 71–72
summarizing online articles, 182
syndicating, 333–339
Web-site reviews, 182
writing, 181
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417417 Index

content-syndication sites
automatic updates problem, 194
searching, 191–194
using, 184

context, explained, 296
cookie-based navigation

examining, 158–159
Privacy Alert dialog box, 159

cookies, clearing, 159
CoolSavings shopping service, 269
copyleft, explained, 184
copyright law

exceptions, 186
fair use exception, 186
infringement, 185
understanding, 185–186

Copyscape tool, features of, 408
CPC (cost-per-click) systems, cost of, 

262–263. See also PPC (Pay Per Click)
Craigslist, 271
Creative Commons Web site, 197
CSS fi les, using external, 151
CSS information, removing from HTML 

code, 151
CSS instructions, relationship to 

browser, 111
CSS versus <H> tags, 125–126
customers, attracting, 80
Cutts, Matt, 80, 356

• D •
dangling pages, explained, 127
data fi les

creating, 281–282
uploading, 281–282

data management
automated, 282
GoDataFeed.com, 282
multichannel, 282

database parameters, mistake related to, 
387–388

DESCRIPTION meta tag. See also meta tags
comparing to <TITLE> tag, 120
examining, 44–45
importance of, 120

overloading with keywords, 121
placement, 120
purposes of, 120
as sales tool, 121
spamming, 121
switching attributes, 45
and <TITLE> tag, 44
truncating, 120
using, 119–121

developers, myth about, 386
Diamond, Stephanie, 352
directories. See also specialized directories

blocking on Web sites, 133
defi ned, 10–11
Google, 11
limitations of, 244–245
Open Directory Project, 11–12
The Open Directory Project, 250–251
registering with, 315–317
versus search engines, 243–245
second-tier, 257
signifi cance of, 245–246
Yahoo! Directory, 11, 246–249

discussion groups, mentioning sites in, 
326–327

DMOZ (The Open Directory Project), 
11–12, 17

browsing, 253–254
data retrieved from, 252–253
directories, 254
importance of, 245–246
searching site in, 37
submitting to, 250–251
syndication service, 194
Web site, 191, 197

Dogpile shopping service, 269
domain name

picking, 108–110
problems with, 373

domain.com, pointing, 311
domain-forwarding services, advice 

about, 110
doorway pages, explained, 171–172
duplicated content, dealing with, 200–201
duplication, checking for, 408
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dynamic Web pages. See also Web pages
dealing with, 38–39
examining URLs, 154
fi xing problems with, 155
impact on search engines, 153–155
managing, 152–155
parameters, 39
problems with, 153
session IDs, 39
versus static pages, 152
URL rewrite trick, 155

• E •
eBay, working with, 272
e-commerce sites, explained, 261, 271–273
editing Web sites, 76
e-mail newsletters

contacting, 316
searching, 188–190
submitting to, 315, 318–319
using, 184

EmailWire press releases, 319
entering repetitive data, 240
ExactSeek secondary system, submitting 

to, 239
Examiner.com, statistics related to, 338
Excel

creating sheets in, 278–281
exporting text fi les from, 281–282

external CSS fi les, using, 151
external JavaScripts, using, 150–151
EZineArticles.com Web site, 191

• F •
Facebook

beginning of, 344
Like button, 352

fair use exception, explained, 186
Featurewell syndication service, 194
FedWorld Web site, 191
Feedzilla RSS feeds, 196
FFA (Free for All) pages, advice about, 331
Firebug tool

analyzing pages with, 404
described, 21
installing, 404

Firefox, upgrading, 22
Flash animation

SEO problems with, 147–148
SWFObject, 148

Flash intro, eliminating, 45–46
Flickr social-networking service, 345
forums, using, 185
forwarded pages, using REFRESH meta tag 

with, 160
frame-defi nition document, 

example of, 137
frames. See also HTML and frames; 

iframes
content pages, 136
dealing with, 135–137
main.htm document, 137–138
navbar.htm document, 137–138
navigational links, 136
<NOFRAMES></NOFRAMES> tags, 42
problems caused by, 137
refraining from use of, 136
TITLE and DESCRIPTION tags, 42
using in Web pages, 41–42

frameset document, example of, 137
framesets

opening pages in, 141–142
using JavaScript with, 142

Free for All (FFA) pages, advice about, 331
Free-Press-Release.com press releases, 

198, 319
FreeSticky.com Web site, 191
freshmeat RSS aggregator, 196

• G •
gateway pages, explained, 171–172
geo meta tags, using, 211–212
geolocation, role in local search, 206, 209
ghost pages, explained, 171–172
Gigablast secondary system, submitting 

to, 239
GoArticles.com Web site, 191
GoDataFeed.com, sites and cost, 282
Google

+1 button, 351–352
attitude toward purchased links, 329
BackRub homepage, 286
complaining about bad reviews, 222
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419419 Index

corporate history, 286
function of search engine, 19–20
historical data used by, 61
indexing video on Web, 356
Knol article site, 339
link analysis, 312
News results, 27
number of pages in index, 10–11
Panda update, 79–81
product search results, 260
response to search engine tricks, 178
rich snippets, 130
search directory, 11
Search Plus Your World, 351
search results example, 118
search results provided by, 18
Sitemap Generator program, 232
submitting links to, 230–231
Webmaster area, 234

Google AdWords tool, 40–41
Google Analytics, features of, 406
Google Global tool, described, 22
Google index

cache, 35
searching, 34–36

Google Insight, staying updated with, 397
Google Keyword tool

AdWords account, 95
beginning searches, 97–98
[Exact] setting, 95, 97
Match Type check boxes, 96–97
using, 94–98
versus Wordtracker keyword tool, 100

Google Maps local-search system, 213
Google penalties

100% frame, 372
analyzing, 361–362
ban, 359
checking robots.txt fi le, 370
crawling Web site, 366, 369
dealing with, 370–371
de-indexing, 359
domain name, 364, 368
domain name problems, 373
fi nding on-page problems, 371–372
hidden links, 372

hidden text, 372
imposing, 360
indexed pages, 363–364, 368
injected links, 372
JavaScript redirects, 372
keyword stuffi ng, 372
link problems, 372–373
links to bad neighborhoods, 372
malware, 368
message in Webmaster console, 365–366, 

369
parked domains, 371
partial, 360
penalty checker, 366–368
PPC pages, 371
request for reconsideration, 373–375
searching minus TLD (Top Level 

Domain), 364, 368
sneaky redirects, 372
sold links, 372
“suspicious” fl ag, 363
text string in <TITLE> tag, 364–365, 368
text string in home page, 365, 368
thin affi liates, 372
total, 359
verifying, 368–369

Google Places local-search system, 213
Google Product Search

described, 263
getting into, 263
product index, 262

Google sandbox, explained, 60–61
Google search box, typing in, 35
Google sites, search statistics, 16
Google spam team

explained, 361
Quality Rater Guidelines, 371

Google toolbar, using, 34
Google Trends, staying updated with, 397
Google TV, 356
Google Webmaster Guidelines, 394
Google Webmaster Help Center, 394
Google Webmaster Help Group, staying 

updated with, 396
Google webspam team, explained, 361
Google Zeitgeist, staying updated with, 397
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Google+, importance of, 344
Google+ social-networking site, 349–351

adding links to, 351
Author Information, 350
pictures, 351
Search Results page, 350
success of, 349

Googlebomb, 301–302
googlebot, explained, 24
Googlebot activity, displaying, 367
Google.com, described, 17–18
Google’s index, getting dropped from, 

369–370. See also search indexes
Google’s SEO Starter Guide, staying 

updated with, 395
Google’s Webmaster Guidelines, reviewing, 

371
Google’s Webmaster pages, staying 

updated with, 394
Google’s Webmaster tools

+1 Reports Submenu, 238
Activity, 238
Audience, 238
Blocked URLs, 237
Change of Address, 237
Confi guration menu, 237
Content Keywords, 238
Crawl Errors, 237
Crawl Stats, 237
Custom Search, 238
Fetch as Google, 237
Health menu, 237
HTML Improvements, 238
Instant Previews, 238
Internal Links, 238
Labs menu, 238
Links to Your Site, 238
malware, 237
Optimization menu, 238
Other Resources, 238
Remove URLs, 238
Search Impact, 238
Search Queries, 238
Settings, 237
Site Performance, 238
Sitelinks, 237
Sitemaps, 238

Traffi c menu, 238
URL Parameters, 237
Users, 237
using with XML sitemaps, 237–239

Government Printing Offi ce Web site, 191
government sources

NTIS (National Technical Information 
Service), 190

searching, 190–191
graphic design, considering, 77
graphics

placing text in, 149
versus text, 73–74

guest books, advice about, 331

• H •
<H> tags versus CSS, 125–126
<HEAD> tag, placement of, 43
headers

creating, 125–126
CSS versus <H> tags, 125–126

HighRankings.com, staying updated 
with, 396

hosted-content service, explained, 193
hosting company, fi nding, 108
Hot Product news press releases, 198
HTML and frames. See also frames
<BODY> tags, 139
frame-defi nition document, 137
frameset document, 137
indexing information, 139–140
navigation path, 140–141
<NOFRAMES> tags, 139–140
opening pages in framesets, 141–142
<TITLE> tags, 139

HTML code, removing CSS information 
from, 151

HTML knowledge, importance of, 21
HTML sitemap, adding to site, 38

• I •
IdeaLaunch content management, 184
IdeaMarketers.com Web site, 191
<iframe> tags, using, 192
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421421 Index

iframes, handling, 142–143. See also frames
image ALT text, including, 123–124
image links, problems with, 300
image maps

defi ning hotspots, 160–161
map instructions, 160
<MAP> tag, 160–161
placing at bottom of pages, 151
usemap= parameter, 160

image results, viewing, 28–29
images

avoiding embedded text in, 148–149
replacing with text, 46

<IMG> tag, using, 123–124
indexed pages, verifying, 154–155
indexes, 23–24. See also Google’s index

classifi ed-ad sites, 261, 271
e-commerce sites, 261, 271–273
nonspidered, 12–13
organic, 23–24
PPC (Pay Per Click), 23–24
products, 261
versus search engines, 10–11
verifying, 33–37

indexing 
information, 139–140
Web sites, 47–48

ineedhits submission service, 241
I-Newswire.com press releases, 198, 319
information pages, explained, 171–172
invisible navigation systems. See also 

navigational systems
Adobe Flash, 143–144
fi xing, 143–147
Java applets, 143–144
JavaScript event handlers, 145
JavaScripts, 143–144
source code, 144–145
turning off Java, 145–147
turning off scripting, 145–147

IOpenPR.com press releases, 198
IP numbers

as hierarchical systems, 208
limitations of, 208–209
process of, 208
role in local search, 207–209

• J •
Java applets, navigation created by, 143–144
JavaScript

in syndication systems, 192
using to load framesets, 142

JavaScript event handlers
onclick event, 145
onMouseOut event, 145
onMouseOver event, 145

JavaScripts
navigation created by, 143–144
using external, 150–151

Judy’s Book review site, 222

• K •
Kelkoo shopping service, 269
keyword analysis

access logs, 88–89
brainstorming, 89
doing, 62
explained, 87–88

keyword concepts
phrases per page, 113–114
placement throughout site, 115
prominence, 114

keyword density
explained, 115
fi nding, 405

Keyword Discovery tool, features of, 103
keyword lists

company names, 92
examining, 104
geo-specifi c terms, 92
hyphenated words, 92
merged words, 91
singulars and plurals, 91–92
spelling mistakes, 89–91
split words, 91
synonyms, 91

keyword phrases
highly targeted, 55–56
primary and secondary, 114
in <TITLE> tags, 118–119

keyword tags, examining, 89
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keyword tools
Google, 94–98
using, 93–94
Wordtracker, 98–102
Wordze, 103

keyworded pages, creating, 62
keywords

ambiguous terms, 104
broad terms, 104–105
choosing, 103–105
controlling, 58
fi nding for sites, 187
hiding, 168–170
identifying, 88
importance of, 86–87
including in links, 47
inserting into links, 299–302
knowing, 387
mistakes, 87
optimizing pages for, 389
versus PageRank, 302
picking, 40–41, 113
picking combinations, 105
placement, 46
putting into domain name, 109
searching for “add url”, 324–326
separating, 116
setting apart, 126–127
shrinking, 168–170
stacking and stuffi ng, 166–167
using, 46–47

KEYWORDS meta tag. See also meta tags
misuse of, 163
using, 121–122

KeywordSpy tool, features of, 103
Knol article site, 339

• L •
Library of Congress Web site, 191
link acquisition, getting help with, 341
link analysis

doing, 312–315
Google, 312

link checkers
Link Sleuth, 402–403
LinkAlarm, 402
using, 402

link farms
advice about, 331
explained, 303

link hubs, explained, 298
link popularity software

MajesticSEO, 312–315
Open Site Explorer, 312–315
SEO Elite, 314–315, 326
using, 312–315

link problems, fi nding, 372–373
link requests, reciprocating, 315
link services, using, 328–330
link text

as anchor text, 299–300
characters in, 48
perfecting, 310–312

Link to Us page, providing, 311
linkbait, creating, 320–321
link-building software, using, 316
link-building strategies

“Question and Answer” sites, 340
using, 316, 340

LinkedIn social-networking service, 345
linking, three- and four-way, 323–324
links. See also backlinks; broken links

advice about, 331
being careful with, 331
benefi ts, 287
bold words in, 53
building links, 332
buying, 328–330
combining, 300
controlling, 60, 310–312
converting good to bad, 310
creating in pages, 127–128
features, 287
generating, 315–316
getting for specialized directories, 

254–256
getting from employees, 317
getting from friends and family, 317
getting through social-networking sites, 

347–348
going after, 63
good versus bad, 302–304
hiding, 170
ignoring, 306–307
importance of, 230, 287–288
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423423 Index

including keywords in, 47
inserting keywords into, 299–302
invalid, 304–306
lack of value in, 304
popularity of, 287–288
problems with, 300
reciprocating, 322–324
requesting from sites, 321
rules about, 307
selling on blogs, 340
strategy, 307
submitting to Google and Bing, 230–231
using www. portion of URL in, 311
value of, 299
weight given to, 287

links pages, dumping, 323
links to competition, fi nding, 321
local directories, using, 257
local results

examining, 53
explained, 25–26

local search. See also review sites
adding business listings, 213–217
Ask Local, 213
Bing Local Search, 213
function of, 206–209
geolocation, 206, 209
Google Maps, 213
Google Places, 213
IP numbers, 207–209
localized sites, 207
looking through, 205–206
partner sites, 207
of people, 209–210
ranking well in, 217
registering for, 212–217
search terms, 207
systems, 213
Yahoo! Local, 213

local search marketing, importance of, 
204–205

local search systems
fi nding, 218–219
UBL (Universal Business Listings), 218

localizing Web pages, 210–212
Contact Us page, 210–211
geo meta tags, 211–212

keyword links, 211
location names, 211

local-local directories, using, 219
long link text, using, 75
Lycos Shopping shopping service, 269

• M •
M2PressWIRE press releases, 198
main.htm document, indexing, 137–138
MajesticSEO link popularity software, 

312–315
manufacturers’ Web sites, contacting, 318
<MAP> tag, defi ning hotspots with, 160–161
marketing pages, explained, 171–172
message boards, using, 185, 199
messaging, importance in marketing, 63
meta tags. See also DESCRIPTION meta 

tag; KEYWORDS meta tag
examples, 122
explained, 119–121
geo, 211–212
myth about, 385
REVISIT-AFTER, 123
ROBOTS, 123, 133
using, 122–123

Microsoft sites, search statistics, 16
mirror pages, explained, 171
mirror sites, explained, 171
miserable failure bomb, 301–302
mistakes. See also myths

believing everything read, 391
building site and SEO expert, 388
database parameters, 387–388
empty pages, 390
keywords, 387, 389
session IDs, 387–388
site aesthetics, 391
site usability, 391

Moreover syndication service, 194
MS Word, avoiding copying and pasting 

from, 152
multiline search results, managing, 399–400
multimedia, limiting, 73
mySimon shopping service, 270
MySpace social-networking service, 345

33_9781118336854-bindex.indd   42333_9781118336854-bindex.indd   423 6/21/12   7:07 PM6/21/12   7:07 PM

htt
p:/

/w
ww.pb

oo
ks

ho
p.c

om



424 Search Engine Optimization For Dummies, 5th Edition 

myths. See also mistakes
#1 positions, 389
cost of #1 position, 388–389
developers, 386
improving search position, 386–387
meta tags, 385
PPC (Pay Per Click), 390
submissions, 385
Web designers, 386

• N •
National Technical Information Service 

(NTIS), 190
natural search results, 23–24

explained, 14
googlebots, 24
searchbots, 24

navbar.htm document, grabbing, 137–138
navigation

facilitating, 74
unreadable, 38

navigation bars, use of, 75
navigation structures

creating, 129–130
duplicating, 147

navigational systems. See also invisible 
navigation systems

index page, 75
sitemaps, 75
Table of Contents, 75
text links, creating, 75

.net domain name, advice about, 109
News results, staying current with, 27–28
NewsKnowledge RSS feeds, 196
newsletters

contacting, 316
searching, 188–190
submitting to, 315, 318–319
using, 184

NexTag product index, 262, 267–268
nofollow links

identifying, 306–307
making good use of, 348

nofollow tag, advice about, 340–341
<NOFRAMES> tags

adding, 139–140
placing text inside, 168–170
and </NOFRAMES> tags, 42

nonspidered indexes, explained, 12–13. 
See also spider

Northern Light search software, 18
<NOSCRIPT> tags, placing text inside, 

168–170
NTIS (National Technical Information 

Service), 190

• O •
offl ine PR, pursuing, 327
offl ine sales, importance of, 204–205
online marketing

messaging, 63
position, 63

Online Press Releases press releases, 198
OPC (Other People’s Content). See also 

content; Web sites
“advertorial” services, 184
blogs, 185, 199–200
content-syndication sites, 184, 191–194
copyleft, 197
e-mail newsletters, 184, 188–190
forums, 185
government sources, 190–191
hosted-content service, 193
JavaScript in syndication systems, 192
keywords, 187
message boards, 185, 199
open content, 197
open content and copyleft, 184, 197
press releases, 184, 198–199
product information, 184, 187–188
Q&A area, 184, 199
RSS syndication feeds, 184, 194–196
search pages, 184
search results pages, 197
syndication services, 184
using, 184–185
Web sites, 184, 188–190

open content and copyleft, using, 184
The Open Directory Project (DMOZ), 

11–12, 17. See also directories
browsing, 253–254
data retrieved from, 252–253
directories, 254
importance of, 245–246
searching site in, 37
submitting to, 250–251
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425425 Index

syndication service, 194
Web site, 191, 197

Open Site Explorer link popularity 
software, 312–315

openPR press releases, 319
open-source software, explained, 197
.org domain name, using, 109–110
organic search results, 23–24

explained, 14
googlebots, 24
searchbots, 24

Orkut social-networking service, 345
orphan pages, explained, 127
Other People’s Content (OPC), using. See 

OPC (Other People’s Content)

• P •
page jacking, explained, 171
page optimization, controlling, 59
page relevance

concept of, 296–297
usefulness of, 297–298

page swapping, explained, 171
PageRank

algorithm, 290–293
described, 22
identifying fake, 410–411
importance of, 288–290
versus keywords, 302
leaking, 295–296
logarithmic scale, 294–295
measuring, 293–295
PigeonRank system, 296
resources, 292
toolbar component, 293
values, 295

pages. See also content; dynamic pages; 
redirects

analyzing with Firebug, 404
blocking searchbots, 132–133
body text, 124–125
browser instructions, 111
browser-side instructions, 112
character usage, 150
client-side instructions, 112
company and product names, 128–129

compiling, 143
creation of, 110–111
describing via DESCRIPTION tags, 119
DESCRIPTION tag, 44–45
directory structure, 116–117
duplicating, 170–171
external CSS fi les, 151
external JavaScripts, 150–151
fl at directory structure, 116–117
formatting text, 126–127
<HEAD> tag, 43
headers, 125–126
HTML clutter, 150
links, 127–128
loading automatically, 173
loading into frames, 140–141
localizing, 210–212
naming fi les, 116
navigation links, 140–141
navigation structures, 129–130
optimizing, 113
optimizing for keywords, 389
placement of image maps, 151
readability of, 62
reducing clutter in, 149–152
rich snippets, 130–132
schemas, 130–132
SSIs (server-side instructions), 112
<TITLE> tags, 43, 117
using frames, 41–42

Panda update, 79–81
advertising placement, 80
page layouts, 80
quality-rating panel, 79
user experience, 80

Pandia SEO tool, 412
Pay Pal Shopping shopping service, 270
Pay Per Click (PPC). See also CPC (cost-

per-click)
myth about, 390
search results, 13, 25

PDF fi les, converting to Web pages, 188
penalties in Google

100% frame, 372
analyzing, 361–362
ban, 359
checking robots.txt fi le, 370
crawling Web site, 366, 369
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penalties in Google (continued)
dealing with, 370–371
de-indexing, 359
domain name, 364, 368
domain name problems, 373
fi nding on-page problems, 371–372
hidden links, 372
hidden text, 372
imposing, 360
indexed pages, 363–364, 368
injected links, 372
JavaScript redirects, 372
keyword stuffi ng, 372
link problems, 372–373
links to bad neighborhoods, 372
malware, 368
message in Webmaster console, 365–366, 

369
parked domains, 371
partial, 360
penalty checker, 366–368
PPC pages, 371
request for reconsideration, 373–375
searching minus TLD (Top Level 

Domain), 364, 368
sneaky redirects, 372
sold links, 372
“suspicious” fl ag, 363
text string in <TITLE> tag, 364–365, 368
text string in home page, 365, 368
thin affi liates, 372
total, 359
verifying, 368–369

penalty checker, using, 366–369
phone calls, tracking, 407–408
PHP script, explained, 112
PigeonRank system, explained, 296
pinging search engines, 236
Pinterest social-networking service, 345
plan of attack. See also search engine 

strategy; strategies versus search 
engine tricks

creating content, 63
creating readable pages, 62
going after links, 63
keyword analysis, 62
keyworded pages, 62

links from other sites, 62
local business, 62
registering at specialized sites, 62
registering with shopping indexes, 62
search-engine listings, 62
simulation, 64
social networking, 63
using video, 63

position, importance in marketing, 63
PPC (Pay Per Click). See also CPC (cost-

per-click)
myth about, 390
search results, 13, 25

PPC ads
buying, 409
examining, 52
explained, 96

PR Leap press releases, 319–320
PR Newswire press releases, 198, 319
PR Web press releases, 198
PR.com press releases, 198, 319
PrecioMania product index, 264–265
press releases

EmailWire, 198, 319
Free Press Release, 319
Free-Press-Release.com, 198
I-Newswire.com, 198, 319
IOpenPR.com, 198
M2PressWIRE, 198
Online Press Releases, 198
openPR, 319
PR Leap, 319–320
PR Newswire, 198, 319
PR Web, 198
PR.com, 198, 319
PressBox, 198, 319
PR-GB.com, 198, 319
PRLeap, 198
PRLog, 198, 319
PRWeb, 319
sending, 319–320
services, 319–320
TransWorldNews, 198, 319
using, 184, 198–199

PressBox press releases, 198, 319
PR-GB.com press releases, 198, 319
PriceGrabber product index, 264–265
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427427 Index

Pricewatch product index, 262, 268
PricingCentral shopping service, 270
PRLeap press releases, 198
PRLog press releases, 198, 319
product indexes. See also Web sites

advantages, 261
Ask.com, 266
Ask.com & Pronto, 262
Bing Shopping, 262, 265–266
BizRate, 267
BizRate & Shopzilla, 262
category, 275
considering, 261
CPC (cost-per-click) systems, 262–263
creating data fi les, 281–282
creating individual sheets, 278–281
data management, 281–282
data requirements, 274–275
description, 274
e-commerce sites, 271–273
explained, 261
formatting guidelines, 275–276
free, 262
Google Product Search, 262–264
image_url, 274
ISBN (international standard book 

number), 275
managing data, 273–274
merchant sites, 271–273
name, 274
NexTag, 262, 267–268
offer_id, 275
PrecioMania, 264–265
price, 275
PriceGrabber, 264–265
Pricewatch, 262, 268
product_url, 274, 276
Pronto, 266
Shopping.com, 262, 266–267
Shopzilla, 267
SKU (stock keeping unit), 275
TheFind, 262, 266
uploading data fi les, 281–282
using spreadsheets, 274–276
Yahoo!, 260
Yahoo! Shopping, 264–265
Yahoo! Shopping & PriceGrabber.com, 262

product information
searching, 26–27, 187–188
using, 184

product names, using on pages, 128–129
product searches, source of, 259–261
product_url, getting, 276–278
programmable keyboard, using, 240
prominence of keywords, explained, 114
Pronto product index, 266
PRWeb press releases, 319

• Q •
Q&A areas

setting up, 199
using, 184

“Question and Answer” sites, checking, 340
quotation marks (“), using with search 

terms, 52

• R •
ranking #1, getting beyond, 55–58
rankings

changing position in, 64–65
TrustRank, 299

reciprocal link requests
dumping links pages, 323
making, 322–324
responding to, 315

redirects. See also 301 redirects; Web 
pages

carrying out, 174
explained, 173
REFRESH meta tag, 174

REFRESH meta tag, using in redirects, 174
registration services, using, 240–241
rel=“nofollow” attribute, using, 306
relevance

concept of, 296–297
usefulness of, 297–298

Rent.com versus Rent.net, 110
reputation management, 412–413
ResearchBuzz Web site, 332
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review sites. See also local search
diluting bad reviews, 222
good versus bad reviews, 220–221
identifying, 222
importance of, 220–221
Judy’s Book, 222
medical clinics, 222
removing bad reviews, 221–222
travel business, 222

REVISIT-AFTER meta tag, using, 123
rich snippets, using on pages, 130–132
robot, defi ned, 10
ROBOTS meta tag, using, 123, 133
robots.txt fi le

checking, 370
using, 133
using with XML sitemaps, 235

rodent engineering example, 54
rodent racing example, 86
RSS syndication feeds, 194–196

aggregators, 196
using, 184

• S •
schemas, using on pages, 130–132
The Scout Report Web site, 332
<SCRIPT> tags, function of, 111
scripting, ASP and PHP, 112
scripts, running, 111
search directories

blocking on Web sites, 133
defi ned, 10–11
Google, 11
limitations of, 244–245
Open Directory Project, 11–12
The Open Directory Project, 250–251
registering with, 315–317
versus search engines, 243–245
second-tier, 257
signifi cance of, 245–246
Yahoo! Directory, 11, 246–249

search engine buzz, getting, 397
search engine optimization (SEO)

explained, 14
programming perspective, 20–21
purpose of, 380

search engine real estate, grabbing, 
348–349, 358

search engine strategy. See also plan 
of attack; strategies versus search 
engine tricks

competition, 51–54
limitations, 51
Web designer, 50

search engine tricks
consequences, 177–178
considering, 164
duplicating pages and sites, 170–171
evaluating, 165–166
fi guring out, 165
hiding keywords, 168–170
hiding links, 170
keyword stacking and stuffi ng, 166–167
links, 177
page jacking, 171
page swapping, 171
shrinking keywords, 168–170
versus strategies, 176–177

search engine variables
aging delay, 60–61
content, 59
controlling, 58–61
Google sandbox, 60–61
keywords, 58
links, 60
page optimization, 59
submissions, 59–60

Search Engine Watch site, staying updated 
with, 395

search engines
bits and pieces, 30–31
blocking, 370
browser side, 113
calculators, 30
communities, 298
context, 296
function of, 19, 110–112
getting listed in, 62
giving something to read, 45–47
Google and Bing, 230–231
hubs, 298
impact of dynamic pages on, 153–155
importance of, 14–15
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429429 Index

neighborhoods, 298
pinging, 236
problems with, 45
product indexes, 260
reaching people, 15
relevance, 296
researching at, 15
revisits, 15
versus search directories, 243–245
versus search indexes, 10–11
searches of, 15
server side, 113
statistics, 259
staying updated with, 394
top two, 230
visits originating at, 15
weighting words, 19

search indexes. See also Google’s index
classifi ed-ad sites, 261, 271
e-commerce sites, 261, 271–273
nonspidered, 12–13
organic, 23–24
PPC (Pay Per Click), 23–24
products, 261
versus search engines, 10–11
verifying, 33–37

search pages, using, 184
Search Plus Your World, 351
search results

explained, 13–14
Google example, 118
Local, 25–26
natural, 23–25
organic, 23–25
PPC (Pay Per Click), 23–25
Twitter tweets in, 349

search results pages
checking links in, 198
examining, 197
getting multiple results on, 409–410
inserting searches, 197
using RSS, 197

search sites. See also top search sites
explained, 13
popularity of, 16
results received by, 16–17

search software, Northern Light, 18
search systems. See also secondary 

systems
examining, 18
explained, 13

search tail
examining, 56–58
importance of, 58

search terms
competitiveness, 52
explained, 13
searching for, 52
specializing, 56–58
using quotation marks (“) with, 52

search tools
Compete Browser Extension, 22
Firebug, 21
Google Global, 22
HTML knowledge, 21
PageRank, 22
SEO plug-ins, 22
Web browser, 21
Whois, 21

searchbots
explained, 24
function of, 112
navigation capabilities, 38

searchbots, blocking, 132–133
searches

data about, 260
focus of, 86
ranking order, 87

searching for Web sites, 15–18
secondary systems. See also search 

systems
ExactSeek, 239
fi nding, 240
Gigablast, 239
submitting to, 239–240

second-tier directories, fi nding, 257–258
SEO (search engine optimization)

explained, 14
programming perspective, 20–21
purpose of, 380

SEO business, scam factor, 379
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SEO Elite software, features of, 
314–315, 326

SEO fi rms
asking for references, 383
choosing, 379
comparing services, 383
considering, 380–381
expectations, 382
fi nding through referrals, 381
looking at samples, 382–383
niche services, 381
receiving reports from, 384
understanding services, 381–382

SEO Help tool, 412
SEO plug-ins, described, 22
SEO tools

fi nding, 21–22, 412
Pandia SEO, 412
SEO Help, 412
Webconfs.com, 412

SERPs (search engine results page), 
explained, 14

server-side includes (SSIs), explained, 112
session IDs

creating, 156
fi xing problems with, 157–158
mistake related to, 387–388
problem in dynamic pages, 39
using in URLs, 156–158

sheets, creating for product indexes, 
278–281

Shop.com shopping service, 270
ShopCompanion shopping service, 270
ShopLocal shopping service, 270
Shopmania shopping service, 270
shopping directories

datafeed fi les, 275–276
formatting guidelines, 275–276

shopping indexes, registering with, 62
Shopping results, checking out, 26–27
shopping services

AOL Shopping, 269
Become, 269
Best-Price, 269
BuyCheaper, 269
CatalogCity, 270
CoolSavings, 269

Dogpile, 269
Kelkoo, 269
Lycos Shopping, 269
mySimon, 270
PayPayl Shopping, 270
PricingCentral, 270
Shop.com, 270
ShopCompanion, 270
ShopLocal, 270
Shopmania, 270
Smarter, 270
StreetPrices.com, 270

Shopping.com product index, 262, 266–267
Shopzilla product index, 267
ShortKeys macro program, using, 240
simulation, considering, 64
Singh, Shiv, 352
site aesthetics, mistake related to, 391
site rank, checking, 400–402
site usability, mistake related to, 391
sitelinks, managing, 399–400
sitemap, explained, 75. See also XML 

sitemaps
sitemap fi les

size of, 233
URLs contained in, 233

Sitemap Generator program, using, 232
sitemap protocol, accessing, 233
sites. See also Web sites

advertising on, 81
aesthetics, 411–412
asking for links, 321
avoiding cuteness, 74
avoiding restructuring, 76
blocking directories on, 133
building, 102, 388
checking spelling, 76
content, 81
creating, 409
design issues, 81
duplicating, 170–171
duplication, 81
editing, 76
garbage content, 81
indexing, 47–48
limiting multimedia, 73
linking, 230
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431431 Index

making attractive to visitors, 80
mentioning in discussion groups, 326–327
navigation, 74
planning, 71
readability, 81
search-engine friendliness, 45
searching for, 15–18
source code, 42
structure, 74
success of, 69
text versus graphics, 73–74
ugliness of, 77
unlisted, 37–39
unreadable navigation, 38
usability, 80
usefulness of, 69
visibility of, 37–39

Smarter shopping service, 270
social networking

campaigns, 346
drivel factor, 346–347
engaging in, 63
Flickr, 345
getting links from, 347–348
Google+ factor, 347, 349–351
hype about, 345–346
link benefi t, 347
LinkedIn, 345
MySpace, 345
Orkut, 345
Pinterest, 345
resources, 352
search engine real estate, 347
SEO benefi ts, 347–349
sites as search engines, 347, 349
Twitter statistics, 346

Social results, 29–30
social-networking services

Facebook, 344
Google+, 344
overview, 343–345
Twitter, 344

software programs
link popularity, 312–315
using, 240–241

source code, looking at, 42
SourceForge.net RSS aggregator, 196

special characters, considering, 161
specialized directories. See also directories

considering payment, 255–258
fi nding, 251–256
getting links, 254–256
NetVet’s Electronic Zoo, 251–252
Open Directory Project, 253–254
Ratster.com, 251
The Rodent Breeders List, 252
Rodent Resources, 252
searching for, 252
ThePetDirectory.us, 251
Yahoo! Directory, 253–254

spell checking Web sites, 76
spider, defi ned, 10. See also nonspidered 

indexes
spreadsheets, using with product indexes, 

274–276
SSIs (server-side includes), explained, 112
static IP number, explained, 207
static versus dynamic pages, 152
statistics from comScore

number of searches, 259
top search sites, 16
use of search engines in 2011, 15

strategies versus search engine tricks, 
176–177. See also plan of attack; search 
engine strategy

StreetPrices.com shopping service, 270
StudioOne syndication service, 194
style class, assigning to headers, 126
submission services

AdPro, 241
ineedhits, 241

submissions
controlling, 59–60
myths about, 385–386

Submit Wolf software Web site, 241
success, 69
SWFObject, role in Flash animation, 148
syndicating content

advantages, 333–334
article libraries, 336–337
browser-side inclusion, 334
getting most out of, 335–336
high-value article sites, 338–339
hosted content, 334
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syndicating content (continued)
manual inclusion, 334
server-side inclusion, 335
technologies, 334–335
writing articles, 337–338

syndicating utilities, 339
syndication services

Brafton, 194
Featurewell, 194
Moreover, 194
The Open Directory Project, 194
StudioOne, 194
uclick, 194
using, 184, 337
Yahoo! News and Media Syndicates 

Page, 194
YellowBrix, 194

syndication systems
features of, 192
JavaScript in, 192

• T •
tag attributes, avoiding switching, 45
terminology

algorithmic search results, 14
natural search results, 14
organic search results, 14
search results, 13–14
search site, 13
search system, 13
search term, 13
SEO (search engine optimization), 14
SERPs (search engine results page), 14

text
formatting in pages, 126–127
versus graphics, 73–74
long link, 75
putting into graphics, 149
replacing images with, 46

text ads, buying, 330
text fi les, exporting from Excel, 281–282
text links, creating, 38
text-replacement utility, using, 240
TheFind product index, 262, 266
theft, checking for, 408
title case, using, 119

<TITLE> tags
adding, 139
comparing to DESCRIPTION meta tag, 42, 

44, 120
examining, 43
example, 119
importance of, 113, 117
keyword phrases in, 118–119
viewing, 117–119

top search sites. See also search sites
AOL, 16–17
Ask, 16–18
Bing, 17–18
Google, 16–18
Microsoft, 16
Yahoo!, 16–17

traffi c
analyzing, 405–407
assessing with Alexa toolbar, 403–404

TransWorldNews press releases, 198, 319
Trellian’s Keyword Discovery tool, features 

of, 103
TrustRank

overview of, 299
seed pages and sites, 299

Twitter, statistics related to, 344, 346
Twitter tweets, including in search 

results, 349

• U •
uclick syndication service, 194
Universal Business Listings (UBL), 218
updates

Bing SEO Tips, 395
Google Insight, 397
Google Trends, 397
Google Webmaster Help Group, 396
Google Zeitgeist, 397
Google’s SEO Starter Guide, 395
Google’s Webmaster pages, 394
HighRankings.com, 396
resources and links, 393–394
Search Engine Watch site, 395
search engines, 394
WebMaster World, 396
Wordtracker, 397
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URL rewrite trick, using with dynamic 
pages, 155

URLs (uniform resource locators)
putting in product listings, 277–278
reading, 108
using session IDs in, 156–158

URLwire Web site, submitting to, 315
USAToday.com’s Hot Sites, 332
usefulness, importance of, 69–71

• V •
video games, search terms for, 56–57
video players, pop-up, 356
video results, viewing, 28–29
video search engines

caption fi le, 357
encouraging comments, 357
including domain, 357
keywording descriptive info, 357
link to Web site, 357
transcript, 357
using, 356–357
watermarking videos, 357

videos
attracting visitors with, 63
automated transcriptions, 355
hosting sites, 357
indexing on Web, 356
inserting into Google search results, 354
ranking on upload sites, 358
search engine real estate, 358
SEO benefi ts, 353–358
on sites, 354–356
on YouTube.com, 354

visitors
attracting, 55–58, 80
highly targeted keyword phrases, 55–56

• W •
Web

communities, 298
hubs, 298
neighborhoods, 298

Web browser tools, examining, 21–22

Web design
importance of, 76–79
tips, 411–412

Web designers
dealing with, 50
fi nding, 411
myth about, 386

Web pages. See also content; dynamic Web 
pages; redirects

analyzing with Firebug, 404
blocking searchbots, 132–133
body text, 124–125
browser instructions, 111
browser-side instructions, 112
character usage, 150
client-side instructions, 112
company and product names, 128–129
compiling, 143
creation of, 110–111
DESCRIPTION tag, 44–45, 119
directory structure, 116–117
duplicating, 170–171
external CSS fi les, 151
external JavaScripts, 150–151
fl at directory structure, 116–117
formatting text, 126–127
<HEAD> tag, 43
headers, 125–126
HTML clutter, 150
links, 127–128
loading automatically, 173
loading into frames, 140–141
localizing, 210–212
naming fi les, 116
navigation links, 140–141
navigation structures, 129–130
optimizing, 113
optimizing for keywords, 389
placement of image maps, 151
readability of, 62
reducing clutter in, 149–152
rich snippets, 130–132
schemas, 130–132
SSIs (server-side instructions), 112
<TITLE> tag, 43, 117
using frames, 41–42
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Web site traffi c
analyzing, 405–407
assessing with Alexa toolbar, 403–404

Web sites. See also product indexes; sites
AdBrite, 330
AdPro submission service, 241
Alexa toolbar, 403–404
Article Dashboard, 191
article libraries, 336–337
bad-neighborhood link checker, 372
Blogger, 200
Brafton content management, 184
CIA’s Electronic Reading Room, 191
content-management companies, 184
Copyscape tool, 408
Creative Commons, 197
ExactSeek secondary system, 239
EZineArticles.com, 191
FedWorld, 191
Feedzilla, 196
FreeSticky.com, 191
freshmeat RSS aggregator, 196
Gigablast secondary system, 239
Glossarist, 332
GoArticles.com, 191
Google Webmaster Guidelines, 394
Google Webmaster Help Center, 394
government materials, 191
Government Printing Offi ce, 191
IdeaLaunch content management, 184
IdeaMarketers.com, 191
ineedhits submission service, 241
Judy’s Book review site, 222
KeywordDensity.com, 405
Library of Congress, 191
link checkers, 402
local search systems, 218
navigational systems, 75
NewsKnowledge, 196
Open Directory Project, 11, 17, 37, 191
The Open Directory Project, 197
PageRank, 292
pay-per-click systems, 13–14
penalty checker, 366
press releases, 319
product indexes, 262

professional design of, 79
ResearchBuzz Web site, 332
Rich Snippets Testing Tool, 132
RSS feeds, 196
The Scout Report, 332
SEO tools, 412
SEO Tool’s Keyword Density 

Analyzer, 405
Sitemap Generator program, 232
SourceForge.net RSS aggregator, 196
Submit Wolf, 241
syndication services, 337
tools for ranking, 21–22
UBL (Universal Business Listings), 218
USAToday.com’s Hot Sites, 332
video hosting, 357
WordPress, 200
Yellow Pages, 224

Web success
bias for content, 71–72
importance of usefulness, 69–70
secret of, 70–71

Webconfs.com SEO tool, 412
Webmaster tools in Google

+1 Reports Submenu, 238
Activity, 238
Audience, 238
Blocked URLs, 237
Change of Address, 237
Confi guration menu, 237
Content Keywords, 238
Crawl Errors, 237
Crawl Stats, 237
Custom Search, 238
Fetch as Google, 237
Health menu, 237
HTML Improvements, 238
Instant Previews, 238
Internal Links, 238
Labs menu, 238
Links to Your Site, 238
malware, 237
Optimization menu, 238
Other Resources, 238
Remove URLs, 238
Search Impact, 238
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Search Queries, 238
Settings, 237
Site Performance, 238
Sitelinks, 237
Sitemaps, 238
Traffi c menu, 238
URL Parameters, 237
Users, 237
using with XML sitemaps, 237–239

WebMaster World, staying updated with, 
396

Whois tool, described, 21
Word, avoiding copying and pasting 

from, 152
WordPress Web site, 200
words

bold and highlighted, 53
separating from keywords, 126–127
weighting in search engines, 19

Wordtracker keyword tool
cost of service, 102
database, 99
downloading keywords, 100
versus Google Keyword tool, 100
information provided by, 100
Keyword Mapping screen, 101
media-infl uenced searches, 100
queries for Google, 99
Quick Research screen, 99, 101
ranking reports, 101
search numbers, 100
seasonal searches, 100
staying updated with, 397
Title and Description wizard, 102
using, 98–102

Wordze keyword tool, features of, 103
Woz Glossarist site, 332
www. portion of URL, using in links, 311

• X •
XML sitemaps. See also sitemap

benefi ts, 239
considering, 231–232
creating, 232–233
evaluating, 236

pinging search engines, 236
robots.txt fi le, 235
Sitemap Generator program, 232
submitting, 234–236
Webmaster account, 234–235
Webmaster tools, 237–239
XMLSitemaps.com generator, 233

• Y •
Yahoo!

Local local-search system, 213
News and Media Syndicates Page 

syndication service, 194
number of pages in index, 10
product indexes, 260
search directory, 11
search syntax, 36
search versus directory, 12
Shopping & PriceGrabber.com product 

index, 262
Shopping product index, 264–265

Yahoo! Directory
@ (at sign) in categories, 248
browsing, 253–254
categories, 248–249
checking site in, 36
considering, 249
cost of, 247, 249
Directories subcategories, 254–255
getting listed in, 247–248
importance of, 245
main Yahoo! page, 244
submitting to, 246–249
Web directories, 254

Yahoo! sites, search statistics, 16
Yahoo.com, described, 17
Yellow Page Web sites

Alexa ranks, 224
AT&T, 224
Dex, 224
effectiveness, 225
paying for, 225
recommendations, 225
services, 225
SuperPages, 224
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Yellow Page Web sites (continued)
URLs, 224
using, 223–225
Yell.com, 224
Yellowbook.com, 224
yellow.com, 224

YellowBrix syndication service, 194
YouTube.com

CC button, 354
raking videos on, 358
transcriptions, 355–356
viewing videos on, 354

33_9781118336854-bindex.indd   43633_9781118336854-bindex.indd   436 6/21/12   7:07 PM6/21/12   7:07 PM

htt
p:/

/w
ww.pb

oo
ks

ho
p.c

om


