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courage in, 65
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courage and, 65
culture and, 61
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Perceptions, 2, 113–114
Perfection, 81, 88, 168–170
Performance, 181

identifying leaders by, 17–18
over values, rewarding, 53
as percentage of workforce population, 46
poor, 86, 153
preparation and, 50

Personal, getting, 128
Personal development, learning and, 126
Planning, 9, 153
Planning projects, 147
Political correct, 53, 54–56, 72
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benefi ts of navigating the, 37–38

Pressure, 104–106
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passion and, 26–27
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pursuit and, 24–26
Unilever commitment to, 165
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stability as, 48–50
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Recharging the brain, 12
Recognition, of contributions, 138
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Relational, in game changers, 149
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with family, 179
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Speed, 170
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Start with Why (Sinek), 28
Statesmen, politicians vs., 23
Static thinking, 112–115
Status quo: 

choice of, 2
leadership and, 5, 11–13
mediocrity and, 45
protecting, 40
pursuing game changers and, 148
world leaders and, 51
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in business process framework, 22
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culture and, 58–60
succession and, 173
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“I” in, 103
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trust and respect in, 3
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Timing, 133
Toxic work environments, 57
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True north, fi nding, 49–50
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gossip and, 67
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in teams, 3

Trust-based loyalty, 84
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TWA, 31
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WIIFM (What’s In It For Me) Factor, 102
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