Contents

About the Author

Chapter 1 What’s Love Got to Do with It

Chapter 2  The Seven Essential Principics of
Customer Engagement

Chapter3  The Five Leverst Customer Experience

Chapter4  Put Custoniess First

Chapter5 Connect

Chapter 6 . "Scive Problems

Chapter 7 Build Trust

Chapter 8  Create Positive Emotional Experiences

Chapter 9  Make Breaking Up Hard to Do

Acknowledgments

Vil

19

33

41

73

97

125

149

163

181






